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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis Pengaruh Attitude, Subjective 

Norm, Perceived Behavioral Control, dan Green Advertising Terhadap Niat Beli 

Motor Listrik GESITS Pada Generasi Z. Objek penelitian ini adalah Responden 

Generasi Z yang berdomisili di wilayah JABODETABEK, Indonesia. Sampel yang 

digunakan dalam penelitian ini adalah sebanyak 200 responden. Teknik 

pengambilan sampel menggunakan purposive sampling dan metode yang 

digunakan adalah SEM-PLS dengan alat analisis SmartPLS 4. Hasil penelitian ini 

menunjukkan bahwa Attitude, Subjective Norm, Perceived Behavioral Control, dan 

Green Advertising berpengaruh positif dan signifikan terhadap Niat Beli motor 

listrik GESITS pada Generasi Z. 

 

Kata Kunci : Attitude, Subjective Norm, Perceived Behavioral Control, Green    

                     Advertising, Niat Beli, Generasi Z. 
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ABSTRACT 

 

This research aims to analyze the influence of Attitude, Subjective Norm, 

Perceived Behavioral Control, and Green Advertising on the Intention to Purchase 

GESITS Electric Motorbikes in Generation Z. The object of this research is 

Generation Z Respondents who live in the JABODETABEK area, Indonesia. The 

sample used in this research was 200 respondents. The sampling technique used 

purposive sampling and the methods used was SEM-PLS with the SmartPLS 4 

analysis tool. The results of this research show that Attitude, Subjective Norm, 

Perceived Behavioral Control, and Green Advertising have a positive and 

significant effect on Generation Z's purchase intention for GESITS electric 

motorbikes. 

 

Keywords : Attitude, Subjective Norm, Perceived Behavioral Control, Green   

                  Advertising, Purchase Intention, Generation Z. 
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