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ABSTRAK 

 
Pengaruh Citra Diri Brand Ambassador Terhadap Brand Image Erigo Apparel (Survey 
Pada Akun Instagram @Ariefmuhammad) 

Tujuan dari penelitian ini untuk menganalisa seberapa besar pengaruh citra diri 
brand ambassador Arief Muhammad terhadap Brand Image Erigo Apparel. Paradigma 
penelitian ini adalah paradigma positivisme, metode penelitian menggunakan metode 
survey, penelitian dengan kuesioner sebagai alat yang digunakan untuk mengetahui 
dan menghasilkan data dari populasi lebih dari 5.400.000 orang yang merupakan 
followers Instagram Arief Muhammad, dan sampel berjumlah 402 responden. Teknik 
pengumpulan data menggunakan teknik random sampling. Dalam membuktikan dan 
menganalisis data, digunakan uji validitas dan reliabilitas, uji koefisien korelasi, uji 
koefisien determinasi, uji regresi linier sederhana dan dan uji t. 

Hasil Penelitian adalah Terdapat pengaruh positif dan signifikan citra diri 
brand ambassador terhadap Brand Image Erigo Apparel. Hal ini ditunjukkan dengan 
Hasil uji korelasi yang dilakukan mendapatkan hasil bahwa variabel citra diri dan 
variabel Brand Image memiliki hubungan yang kuat sebesar 52,2%. nilai thitung 
sebesar 20.887 dan nilai signifikansi <0.000 dan koefisien regresi sebesar 0,946. 
Karena nilai signifikansi kurang dari 0.05 dan koefisien regresi mempunyai nilai 
positif, maka dapat disimpulkan bahwa H0 ditolak dan Ha diterima, terdapat pengaruh 
positif dan signifikan citra diri brand ambassador terhadap Brand Image Erigo 
Apparel. 

Saran dari peneliti lebih memperluas objek penelitian tidak hanya pada variabel 
citra diri dan Brand Image tetapi juga pada variabel-variabel lain. Saran praktis, 
Perusahaan Erigo Apparel harus terus menjaga dan meningkatkan Brand Image yang 
dimilikinya. Hal ini dilakukan agar perusahaan Erigo Apparel dapat terus berkembang 
dan memberikan Brand Image dan produk yang baik kepada setiap konsumen. 
 
Kata Kunci : Citra Diri, Brand Image 
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ABSTRACT 

The Influence of Brand Ambassador's Self-Image on Erigo Apparel's Brand Image 
(Survey on Instagram Account @Ariefmuhammad). 

The purpose of this research is to analyze how much influence brand 
ambassador Arief Muhammad's self-image has on Erigo Apparel's Brand Image. The 
paradigm of this research is the positivism paradigm, the research method uses survey 
methods, research using questionnaires as a tool used to find out and produce data from 
a population of more than 5,400,000 people who are Arief Muhammad's Instagram 
followers, and a sample of 402 respondents. The data collection technique uses random 
sampling technique. In proving and analyzing the data, validity and reliability tests, 
correlation coefficient tests, coefficient of determination tests, simple linear regression 
tests and t tests are used. 

The research results are that there is a positive and significant influence of the 
brand ambassador's self-image on the Brand Image of Erigo Apparel. This is shown 
by the results of the correlation test which shows that the self-image variable and the 
Brand Image variable have a strong relationship of 52.2%. The tcount value is 20,887 
and the significance value is <0.000 and the regression coefficient is 0.946. Because 
the significance value is less than 0.05 and the regression coefficient has a positive 
value, it can be concluded that H0 is rejected and Ha is accepted, there is a positive 
and significant influence of the brand ambassador's self-image on the Brand Image of 
Erigo Apparel. 

Suggestions from researchers are to expand the research object not only to self-
image and brand image variables but also to other variables. Practical advice, Erigo 
Apparel Company must continue to maintain and improve its Brand Image. This is 
done so that the Erigo Apparel company can continue to develop and provide a good 
brand image and products to every consumer. 
 
Keywords : Self Image, Brand Image   

http://digilib.mercubuana.ac.id/



 

 ix 

DAFTAR ISI 

 

HALAMAN JUDUL ................................................................................................... i 
PERNYATAAN KARYA SENDIRI ........................................................................ ii 
LEMBAR PENGESAHAN SKRIPSI ..................................................................... iii 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ............................. iv 
KATA PENGANTAR ................................................................................................ v 
ABSTRAK ................................................................................................................ vii 
DAFTAR ISI .............................................................................................................. ix 
DAFTAR TABEL ..................................................................................................... xi 
DAFTAR GAMBAR ............................................................................................... xiv 
BAB 1  Pendahuluan .................................................................................................. 1 

1.1 Latar Belakang ........................................................................................... 1 
1.2 Rumusan Masalah ...................................................................................... 7 
1.3 Tujuan Penelitian ....................................................................................... 7 
1.4 Manfaat Penelitian ..................................................................................... 7 

BAB II  TINJAUAN PUSTAKA ............................................................................... 9 
2.1 Penelitian Terdahulu ................................................................................. 9 
2.2 Kajian Teoritis .......................................................................................... 15 

2.1.1 Teori Kultivasi ....................................................................................... 15 
2.1.2 Teori Efek Terbatas ................................................................................ 17 
2.1.3 Citra Diri ................................................................................................ 18 
2.1.4 Brand Ambassador ................................................................................. 19 
2.1.5 Brand Image ........................................................................................... 20 
2.1.6 Instagram ................................................................................................ 21 

2.3 Hipotesis Teori .......................................................................................... 22 
BAB III PARADIGMA PENELITIAN .................................................................. 23 

3.1 Paradigma Penelitian ............................................................................... 23 
3.2 Metode Penelitian ..................................................................................... 23 
3.3 Populasi Sampel ....................................................................................... 24 

3.3.1 Populasi .................................................................................................. 24 

http://digilib.mercubuana.ac.id/



 

 x 

3.3.2 Sampel .................................................................................................... 25 
3.3.3 Teknik Penarikan Sampel ...................................................................... 26 

3.4 Definisi Konsep Dan Oprasionalisasi Konsep (Kategorisasi dan 

Definisi Kategori untuk analisis isi) ................................................................... 26 
3.4.1 Definisi Konsep ...................................................................................... 27 
3.4.2 Oprasionalisasi Konsep .......................................................................... 27 

3.5 Teknik Pengumpulan Data ..................................................................... 29 
3.5.1 Data Primer ............................................................................................ 30 
3.5.2 Data Sekunder ........................................................................................ 30 
3.5.3 Validitas ................................................................................................. 30 
3.5.4 Uji Vadilitas ........................................................................................... 31 
3.5.5 Relibilitas ............................................................................................... 33 

3.6 Teknik Analisis Data ................................................................................ 34 
3.6.1 Uji regresi ............................................................................................... 34 
3.6.2 Analisis Koefisien Determinasi ............................................................. 35 
3.6.3 Uji Hipotesis .......................................................................................... 35 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ........................................ 37 
4.1 Gambaran Umum Objek Penelitian....................................................... 37 

4.1.1 Sejarah Singkat Erigo Apparel ............................................................... 37 
4.1.2 Visi dan Misi Erigo Apparel .................................................................. 38 
4.1.3 Logo, Slogan, dan Tagline Erigo Apparel ............................................. 38 

4.2 Penyajian Data ......................................................................................... 38 
4.2.1 Hasil Penelitian ...................................................................................... 38 

4.3 Analisis Data ............................................................................................. 54 
4.3.1 Analisis Korelasi .................................................................................... 54 
4.3.2 Analisis Regresi ..................................................................................... 55 
4.3.3 Koefisien Determinasi ............................................................................ 56 
4.3.4 Uji Hipotesis (Uji t) ................................................................................ 57 

4.4 Pembahasan .............................................................................................. 58 
BAB V  KESIMPULAN DAN SARAN .................................................................. 60 

5.1 Kesimpulan ............................................................................................... 60 
5.2 Saran ......................................................................................................... 61 

Daftar Pustaka .......................................................................................................... 62 
Lampiran .................................................................................................................. 64 
 
  

http://digilib.mercubuana.ac.id/



 

 xi 

DAFTAR TABEL 

 
 
Tabel 2.1 1 Penelitian Terdahulu ............................................................................ 12 

Tabel 3.4.2 1 Oprasionalisasi Konsep Variabel (X) Citra Diri ............................ 28 

Tabel 3.4.2 2 Operasionalisasi Konsep Variabel (Y) Brand Image  .................... 28 

Tabel 3.5.4  1 Tabel uji validitas variabel (X) ....................................................... 32 

Tabel 3.5.4  2 Tabel uji validitas variabel (Y) ....................................................... 32 

Tabel 3.5.5 1 Tabel Hasil Uji Reliabiltas ................................................................ 33 

Tabel 4.2.1 1Jenis Kelamin ...................................................................................... 38 

Tabel 4.2.1 2 Karakteristik Umur .......................................................................... 39 

Tabel 4.2.1 3 Karakteristik Domisili ...................................................................... 39 

Tabel 4.2.1 4 Karakteristik Pekerjaan ................................................................... 40 

Tabel 4.2.1 5 Karakteristik Responden Berdasarkan pertanyaan tentang 

Pengikut Media Sosial Arief Muhammad ............................................................. 40 

Tabel 4.2.1 6 Jawaban Responden Pernyataan Arief Muhammad memiliki daya 

tarik dalam berpenampilan ..................................................................................... 41 

Tabel 4.2.1 7 Jawaban Responden Pernyataan Arief Muhammad 

menggambarkan kesan keseluruhan yang positif dari penampilan fisik ........... 41 

Tabel 4.2.1 8 Jawaban Responden Pernyataan Arief Muhammad memiliki 

penampilan yang baik dan menarik secara fisik ................................................... 42 

Tabel 4.2.1 9 Jawaban Responden Arief Muhammad memiliki penampilan yang 

dapat memberikan    inspirasi ................................................................................ 42 

Tabel 4.2.1 10 Jawaban Responden Arief Muhammad memberi karakter yang 

positif terhadap personal branding nya ................................................................. 43 

Tabel 4.2.1 11Jawaban Responden Arief Muhammad memiliki karakter yang 

dapat menginspirasi followersnya .......................................................................... 44 

Tabel 4.2.1 12 Jawaban Responden Arief Muhammad memiliki karakter 

kepribadian yang kuat ............................................................................................. 44 

http://digilib.mercubuana.ac.id/



 

 xii 

Tabel 4.2.1 13 Jawaban Responden Arief Muhammad memiliki kosistensi yang 

kuat sehingga dipercaya oleh netizen ..................................................................... 45 

Tabel 4.2.1 14 Jawaban Responden Arief Muhammad memiliki personal 

branding yang baik ................................................................................................... 45 

Tabel 4.2.1 15  Jawaban Responden Arief Muhammad memiliki cerminan diri 

yang positif ................................................................................................................ 46 

Tabel 4.2.1 16 Jawaban Responden Logo brand Erigo Apparel  dapat dengan 

mudah saya kenali .................................................................................................... 47 

Tabel 4.2.1 17 Jawaban Responden Erigo Apparel memiliki kemasan dan 

warna produk yang mudah dikenali oleh masyarakat ......................................... 47 

Tabel 4.2.1 18 Jawaban Responden Erigo Apparel memiliki desain yang mudah 

dikenali ...................................................................................................................... 48 

Tabel 4.2.1 19 Jawaban Responden saya dapat dengan mudah mengenali 

produk Erigo Apparel ............................................................................................. 48 

Tabel 4.2.1 20  Jawaban Responden Erigo Apparel memiliki karakter brand 

yang berbeda dari brand lainnya ............................................................................ 49 

Tabel 4.2.1 21 Jawaban Responden  Erigo memiliki variasi produk yang 

lengkap sesuai dengan kebutuhan konsumen ....................................................... 49 

Tabel 4.2.1 22 Jawaban Responden Erigo memberikan penawaran harga special 

terkait produknya kepada konsumen .................................................................... 50 

Tabel 4.2.1 23 Jawaban Responden Erigo memiliki keunikan terhadap brand 

yang gampang diingat konsumen ........................................................................... 50 

Tabel 4.2.1 24 Jawaban Responden Erigo Apparel berkomunikasi dan 

berinteraksi dengan konsumen ............................................................................... 51 

Tabel 4.2.1 25 Jawaban Responden Produk Erigo Apparel  sesuai dengan 

karakteristik ............................................................................................................. 52 

Tabel 4.2.1 26 Jawaban Responden Erigo Apparel mendengarkan kritik dan 

saran dari konsumen ............................................................................................... 52 

http://digilib.mercubuana.ac.id/



 

 xiii 

Tabel 4.2.1 27 Jawaban Responden Saya merasakan manfaat yang baik dari 

menggunakan produk Erigo Apparel .................................................................... 53 

Tabel 4.2.1 28 Jawaban Saya merasa Erigo Apparel memiliki keunggulan 

merek dibandingan dengan brand lain ................................................................... 53 

Tabel 4.3.1 1 Korelasi X dengan Y ......................................................................... 54 

Tabel 4.3.2 1  Koefisien Regresi Variabel X terhadap Y ...................................... 55 

Tabel 4.3.3  1 Koefesien Determinasi X Terhadap Y ............................................ 56 

Tabel 4.3.4 1 Uji Hipotesis X terhadap Y .............................................................. 57 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://digilib.mercubuana.ac.id/



 

 xiv 

DAFTAR GAMBAR 

 

Gambar 1.1 1 Instagram Arief Muhammad ........................................................... 5 

Gambar 1.1 2 Instagram Erigo Apparel .................................................................. 6 

Gambar 3.5.3  1 rumus Pearson Product Moment ............................................... 30 

Gambar 4.1.3 1 Logo Erigo Apparel ...................................................................... 38 

  

http://digilib.mercubuana.ac.id/

file://///Users/arkanantaarya/Library/Messages/Attachments/54/04/7EB99C36-12E9-4E02-AA99-15721D4F92FA/skripsi%20final%20bgt.docx%23_Toc171441003



