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ABSTRAK 
  
  
Nama    : Rahajeng Drasti Pangesti  
NIM                                        : 44218320004 
Program Studi   : Public Relations 
Judul Proposal Skripsi : Analisis Semiotika Pada Video Kampanye 
                                                  Hubungan Masyarakat “Interlude” Mikha 
                                                  Tambayong di Akun Instagram This Is April 
Pembimbing                    : Dicky Andika, S.Sos.M.Si        
 
  
  This is April mengeluarkan satu kampanye hubungan masyarakat bertema 
“Interlude” dan mendapat respon positif dari audiens karena pesan yang 
disampaikan oleh video mengandung makna mendalam. Penelitian ini bertujuan 
untuk mengkaji analisis semiotika dalam kampanye hubungan masyarakat 
“Interlude” Mikha Tambayong for This is April.  

Penelitian ini menggunakan teori Kampanye Hubungan Masyarakat, 
Semiotika Roland Barthes, dan ideologi feminisme. Teori kampanye hubungan 
masyarakat untuk melihat teknik yang digunakan This is April, Teori Semiotika 
Roland Barthes untuk melihat tanda dan lambang pada kampanye Interlude, dan 
teori ideologi feminisme dari Maulida, Nicholas Abercrombie et. al., dan Abbas 
untuk melihat pemaknaan tingkat kedua dari kampanye Interlude. 

Metode penelitian ini menggunakan metode penelitian kualitatif deskriptif 
dengan objek penelitiannya adalah video kampanye hubungan masyarakat 
“Interlude”. Data-data akan dikumpulkan menggunakan studi dokumentasi dan 
observasi. Data-data tersebut akan dianalisis menggunakan metode analisis 
semiotika Roland Barthes yang terdiri atas tanda denotasi, tanda konotasi, dan 
mitos. 

Hasil penelitian ini menunjukkan bahwa video kampanye “Interlude” This 
is April memiliki makna denotasi, makna konotasi, dan mitos. Makna denotasinya 
digambarkan melalui beberapa unsur, seperti latar, raut wajah, monolog, efek 
kamera, pola pikir tokoh, gerakan/gesture dan properti yang digunakan dalam 
setiap scene yang terkait dengan representasi feminisme. Untuk makna konotasinya 
ditunjukan dari Mikha Tambayong sebagai representasi perempuan yang selalu 
membuat perlombaannya sendiri. Mikha merasa harus mengemban semua 
pekerjaan dalam waktu yang singkat karena jika tidak begitu, ia akan merasa 
tertinggal dari orang lain. Terakhir, mitosnya adalah pandangan sebagian 
perempuan di Indonesia bahwa mereka harus terus mengerjakan sesuatu agar tidak 
tertinggal dari yang lain. Alhasil, mereka sering kewalahan secara fisik dan mental. 
Dari pemaknaan ini, disimpulkan bahwa This is April berusaha membangun citra 
sebagai merek pakaian perempuan yang peduli terhadap isu-isu feminisme, gender, 
kesehatan fisik dan mental perempuan.  
 
  
Kata Kunci: Kampanye Humas, Interlude, This is April, Semiotika, Citra 
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ABSTRACT 
 

Name    : Rahajeng Drasti Pangesti  
NIM                                        :  44218320004 
Study Program  : Public Relations 
Thesis Proposal Title  : Semiotic Analysis of the Public Relations   

                Campaign Video "Interlude" by Mikha 
                Tambayong on This Is April's Instagram Account 

Pembimbing                     : Dicky Andika, S.Sos.M.Si 
 

This is April has launched a public relations campaign themed "Interlude" 
and received positive responses from the audience because the message conveyed 
in the video contains profound meaning. This research aims to examine semiotic 
analysis in the public relations campaign "Interlude" by Mikha Tambayong for This 
is April. 

This study uses the theories of Public Relations Campaigns, Roland Barthes' 
Semiotics, and feminist ideology. The theory of public relations campaigns is used 
to examine the techniques used by This is April, Roland Barthes' Semiotics theory 
to examine signs and symbols in the Interlude campaign, and feminist ideology 
theories from Maulida, Nicholas Abercrombie et. al., and Abbas to examine the 
second level of interpretation of the Interlude campaign. 

The research method used in this study is descriptive qualitative research 
with the object of research being the public relations campaign video "Interlude". 
Data will be collected using documentation studies and observation. These data will 
be analyzed using Roland Barthes' semiotic analysis method consisting of 
denotation signs, connotation signs, and myths. 

The results of this research show that the "Interlude" campaign video by 
This is April has denotative meaning, connotative meaning, and myths. The 
denotative meaning is depicted through several elements, such as the background, 
facial expressions, monologue, camera effects, character mindset, 
movements/gestures, and props used in each scene related to the representation of 
feminism. For its connotative meaning, it is shown by Mikha Tambayong as a 
representation of a woman who always sets her own competition. Mikha feels she 
has to undertake all the work in a short amount of time because if not, she will feel 
left behind by others. Finally, its myth is the view of some women in Indonesia that 
they must constantly do something to not fall behind others. As a result, they often 
feel overwhelmed physically and mentally. From this interpretation, it is concluded 
that This is April seeks to build an image as a women's clothing brand that cares 
about feminist issues, gender, physical and mental health of women 

Keywords : Public Relations Campaign, Interlude, This is April, Semiotics   
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