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ABSTRAK 

 

Penelitian ini mengeksplorasi model minat beli pelanggan pada pembeli mobil listrik 
segmen milenial di Jabodetabek menggunakan Theory of Planned Behavior (TPB) yang 
dimodifikasi dan dianalisis dengan Structural Equation Modelling (SEM) menggunakan 
Smart-PLS 3.2.9. Meskipun penjualan mobil listrik di Indonesia meningkat, minat beli 
konsumen, khususnya generasi milenial, masih rendah dibandingkan dengan negara-negara 
Asia lainnya. Penelitian ini mengkaji pengaruh faktor-faktor dalam TPB yang dimodifikasi, 
termasuk Attitude (sikap), Subjective Norms (norma subjektif), Perceived Behavioral 
Control (kontrol perilaku yang dirasakan), Environmental Concern (perhatian terhadap 
lingkungan), serta peran moderasi Government Policy (kebijakan pemerintah) terhadap 
Purchase Intention (minat beli) mobil listrik. Data dikumpulkan melalui survei pada 
milenial di Jabodetabek dengan metode simple random sampling dengan jumlah responden 
100 orang. Hasil analisis SEM menunjukkan bahwa Attitude dan Environmental Concern 
memiliki pengaruh positif dan signifikan terhadap minat beli mobil listrik. Namun, 
moderasi Government Policy tidak memperkuat pengaruh faktor-faktor tersebut. 
Subjective Norms dan Perceived Behavioral Control juga menunjukkan dampak yang 
positif namun tidak signifikan terhadap minat beli mobil listrik generasi milenial di 
Jabodetabek. Temuan penelitian ini memberikan wawasan bagi produsen, pembuat 
kebijakan, dan pemasar tentang cara meningkatkan adopsi mobil listrik di kalangan 
milenial. Strategi yang tepat dapat dirancang untuk mendorong pertumbuhan pasar mobil 
listrik dan mengatasi hambatan yang ada. 

Kata Kunci: Mobil listrik, Minat beli, Milenial, Theory of Planned Behavior, 
Structural Equation Modelling. 
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ABSTRACT 

 

This study explores the model of customer purchase intention for electric cars 
among the millennial segment in Jabodetabek using a modified Theory of Planned 
Behavior (TPB) and analyzed with Structural Equation Modelling (SEM) using 
Smart-PLS 3.2.9. Although electric car sales in Indonesia are increasing, consumer 
purchase intention, particularly among millennials, remains low compared to other 
Asian countries. This research examines the influence of factors in the modified 
TPB, including Attitude, Subjective Norms, Perceived Behavioral Control, 
Environmental Concern, as well as the moderating role of Government Policy on 
the purchase intention of electric cars. Data were collected through a survey of 
millennials in Jabodetabek using a simple random sampling method with 100 
respondents. The SEM analysis results show that Attitude and Environmental 
Concern have a positive and significant influence on the purchase intention of 
electric cars. However, the moderation by Government Policy does not strengthen 
the influence of these factors. Subjective Norms and Perceived Behavioral Control 
also show a positive but not significant impact on the purchase intention of electric 
cars among millennials in Jabodetabek. The findings of this study provide insights 
for manufacturers, policymakers, and marketers on how to increase the adoption of 
electric cars among millennials. Appropriate strategies can be designed to promote 
the growth of the electric car market and overcome existing barriers. 

 
Keywords: Electric car, Purchase intention, Milenials, Theory of Planned 
Behavior, Structural Equation Modelling. 
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