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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh beban pajak 
penghasilan, bonus plan dan tunneling incentive terhadap transfer pricing. Populasi 
penelitian ini adalah seluruh perusahaan Manufaktur sektor industri barang 
konsumsi yang terdaftar di Bursa Efek Indonesia (BEI) periode tahun 2019-2021 
sebanyak 61 perusahaan. Teknik pengambilan sampel dalam penelitian ini 
menggunakan teknik purposive sampling dan diperoleh 33 dataobservasi. 
Penelitian ini merupakan penelitian kausal dan teknik analisis data dilakukan 
dengan analisis regresi linier berganda dengan menggunakan program spss versi 
26. Hasil analisis data menunjukkan bahwa Beban pajak penghasilan tidak 
berpengaruh terhadap transfer pricing, Bonus plan berpengaruh positif terhadap 
transfer pricing dan Tunneling incentive tidak berpengaruh terhadap transfer 
pricing. 

Kata kunci: Beban pajak penghasilan, Bonus plan, Tunneling incentive, Transfer 
pricing 

 

 

 

 

 

 

 

 

 

 

http://lib.mercubuana.ac.id 
Menteng



v 
 

ABSTRACT 

 

 This research aims to analyze the influence of income tax burden, bonus 
plans and tunneling incentives on transfer pricing. The population of this research 
is all manufacturing companies in the consumer goods industry sector listed on the 
Indonesia Stock Exchange (BEI) for the 2019-2021 period, totaling 61 companies. 
The sampling technique in this research used a purposive sampling technique and 
33 observation data were obtained. This research is causal research and data 
analysis techniques are carried out using multiple linear regression analysis using 
the SPSS version 26 program. The results of data analysis show that income tax 
burden has no effect on transfer pricing, bonus plans have a positive effect on 
transfer pricing and tunneling incentives have no effect on transfers pricing. 

Keywords: Income tax burden, Bonus plan, Tunneling incentive, Transfer pricing 
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