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ABSTRACT

This research aims to analyze the influence of green product, green promotion and
brand image on environmental awareness and the impact on purchase decisions of
product AC inverter Panasonic. The population of this research is inverter AC
users who live in Tebet District, with a total sample of 200 respondents. The data
analysis method uses the Structure Equation Modeling (SEM) approach which uses
SmartPLS (Partial Least Square). The research results found that green products
had a positive and significant effect on environmental awareness, green promotion
had a positive and significant effect on environmental awareness, brand image had
a positive and significant effect on environmental awareness, green products had a
positive and significant effect on purchase decisions, brand image had no and no
effect. significant effect on purchase decisions, green promotion has no effect and
is not significant on purchase decisions, environmental awareness has a positive
and significant effect on purchase decisions, green products have a positive and
significant effect on environmental awareness which has an impact on purchase
decisions, green promotion has a positive and significant effect on environmental
awareness which has an impact on purchase decisions, brand image has a positive
and significant effect on environmental awareness which has an impact on
purchase decisions.

Keyword : green product, green promotion, brand image, environment awareness
and purchase decision.
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ABSTRAK

Penelitian ini bertujuan untuk menganalisa pengaruh green product, green
promotion dan brand image terhadap environment awareness dan dampak terhadap
purchase decision produk AC inverter Panasonic. Populasi dari penelitian ini
adalah pengguna AC inverter yang berdomisili di Kecamatan Tebet, dengan jumlah
sampel sebanyak 200 responden. Metode analisis data menggunakan pendekatan
Structure Equation Modeling (SEM) yang menggunakan SmartPLS (Partial Least
Square). Hasil penelitian menemukan bahwa green product berpengaruh positif dan
signifikan terhadap environment awareness, green promotion berpengaruh positif
dan signifikan terhadap environment awareness, brand image berpengaruh positif
dan signifikan terhadap environment awareness, green product berpengaruh positif
dan signifikan terhadap purchase decision, brand image tidak berpengaruh dan
tidak signifikan terhadap purchase decision, green promotion tidak berpengaruh
dan tidak signifikan terhadap purchase decision, environment awareness
berpengaruh positif dan signifikan terhadap purchase decision, green product
berpengaruh positif dan signifikan terhadap environment awareness yang
berdampak pada purchase decision, green promotion berpengaruh positif dan
signifikan terhadap environment awareness yang berdampak pada purchase
decision, brand image berpengaruh positif dan signifikan terhadap environment
awareness yang berdampak pada purchase decision.

Kata kunci : green product, green promotion, brand image, environment awareness
dan purchase decision.
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