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ABSTRACT

FACTORS INFLUENCE CUSTOMERS’ DECISION IN PURCHASING
ADRINKING WATER “QUELLE”

By: Nurul Faizah

R sl WP o
dominant factor of it gQu /! s the i - and. b mmariae the most

, elle” is the trade mark of drinking water produced by
PT. Krakatau Daya Tirta (KDT) in Cilegon which is launched since year 2000,
Mar&etirl:g strategic (marketing mix} applied by KDT plays important roles in
placing its product in market.

The research samples is designed by involving 100 respondents (10%)
from 1.000 customers which is listed as the customers of "Quelle” located in
Cilegon and surrounding area. The sampling method is quota sampling
technique, in which all the respondents is indicated as presenting specific
characteristics required. FGD (Focus Group Discussion) is conducted as the |
preliminary or antecedent research to determine what kind of variables that
influencing customers’ decision in purchasing “Quelle”. The result is 19
variables collected.

The following is the operating process of the research for determining the
most dominant factor influencing customers' decision in purchasing “Quelle” :

e In take sample conducted by using quota sampling technique for 100
respondents.

e The scoring for respondents answer is by applying Likert Scale.

The data analysis is conducted by using Faclor Analysis aims to reduce

variables analyzed and to combine them into some factors with smaller

quantity from the initial variables analyzed. For this purpose the writer
applying statistic tools SPSS 15.0 Jor Windows.

With the above method, the following is the explanation and the result of

this
research :

o After computing the data for determining the validily of research
instrument by using statistics 100ls product moment coefficient of
correlation, it is indicated that 19 variables is valid.

e Factor analysis is conducted as further stage 1o find correlation
(interrelationship) between variables. The analysis for total matrix
corvelation is measured by using Bartlet Test of Sphericity or Measure
Sampling Adequacy (MSA). The result is the score of 1 variable is under
0.5 point, which is then to be excluded from the list of vaﬁables. The
analysis, then repeated by using 18 variables left. The result is that all 18
variables are above 0.5 point. It means all 18 variables can be processed

for further analysis.
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Extraction is conducted by using the process of Rotates Component
Matrix, and it is resulted in 6 factors Jormed,

To validate factor analysis, the data is separated into 2 parts; respondent
1-50, and respondents 51-100. Both parts resulted in the same 5 factors
extracted, and the naming is : product, price, promotion, place, and
services with varieties factor loading.

The most dominant factors in influencing customers’ decision in
purchasing “Quelle” is : customers’ interest in lucky draw prize (from
“promotion” factor) with factor loading = 0.875, and at the second place
is competitive price (from “price” factor) with 0.763 Jactor loading.
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