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ABSTRACT

Competition in wireless telecommunication industry turn in hard competition that
each provider gives cheaper price than others, so subscriber churn rate increase very
high and fast. To utilize Internet technology for developing internet-social-network as
community building tool that can support marketing activity become important.
TelkomFlexi as one of wireless telecommunication provider has developed online
community pofral to create positive viral marketing for TelkomF lexi.

This research will prove that viral marketing in online community FlexiLand has
several factors that are Innovativeness, Internet Usage, Product Involvement, Trust,
Online Opinion Leadership, and Online Opinion Seeking. This research uses Structural
Equation Modeling and Confirmatory Factor Analysis method to confirm factors toward
hypothesis that are already arranged based on theory of Positive Word-of-Mouth
(Gremler, 2001) and Viral Marketing (Tao Sun, 2006). Sample of research is 157 of
5000 FlexiLand community member as Gold Flexter that has ever performed viral
marketing activity that affect positive for TelkomFlext.

Result of this research prove that hypothetic can be accepted, that are
Innovativeness, Internet Usage, Product Involvement, and Trust have positive significant
influence to Online Opinion Leadership. Furthermore Trust and Online  Opinion
Leadership have positive significant response to Online Opinion Seeking. This research
will be useful for TelkomFlexi as producer for developing viral marketing activity on
TelkomFlexi subscriber community. And then for getting newest view about viral
marketing activity, researchers are able to research which involve more community

members amount and also able to correlate with other marketing research topics.

Key words:
Viral Marketing, Innovativeness, Internet Usage, Product Involvement, Trust, Online

Opinion Leadership, Online Opinion Seeking



ABSTRAK

Pada saat ini persaingan di industri telekomunikasi nirkabel memasuki persaingan
yang sangat ketat dengan masing-masing penyedia layanan melakukan penawaran harga
yang semakin murah, sehingga tingkat churn pelanggan menjadi sangat tinggi dan
berlangsung sangat cepat. Memanfaatkan teknologi internet dengan mengembangkan
internet-social-network sebagai alat pembangun komunitas yang dapat mendukung
aktivitas pemasaran menjadi penting. TelkomFlexi sebagai salah satu penyedia layanan
telekomunikasi mengembangkan portal komunitas online dalam rangka membentuk viral
marketing yang berdampak positif bagi TelkomFlexi.

Peneclitian ini akan membuktikan bahwa viral marketing di komunitas online
FlexiLand memiliki faktor Innovativeness, Internet Usage, Product Involvement, Trust,
Online Opinion Leadership, dan Online Opinion Seeking. Penelitian ini menggunakan
pemodelan Structural Equotion Modeling dan metode Confirmatory Factor Analysis
untuk melakukan konfirmasi faktor terhadap hipotesis yang telah disusun berdasarkan
teori dari Positive Word-of-Mouth (Gremler, 2001) dan Viral Marketing (Tao Sun, 2006).
Sampel penelitian berasal dari 157 dari 2.000 anggota komunitas FlexiLand dengan level
Gold Flexter yang pernah aktivitas viral marketing yang dinilai positif bagi TelkomFlexi.

Hasil analisis viral marketing di komunitas online FlexiLand membuktikan bahwa
hipotesis awal dapat diterima, yaitu Innovativeness, Internet Usage, Product Involvement,
dan Trust berpengaruh signifikan positif kepada Online Opinion Leadership. Trust dan
Online Opinion Leadership berpengaruh signifikan positif kepada Online Opinion
Seeking. Penelitian tersebut diharapkan dapat berguna bagi TelkomFlexi sebagai
produsen dalam mengembangkan aktivitas viral marketing kepada komunitas pelanggan
TelkomFlexi. Selanjutnya untuk memperoleh gambaran terkini tentang aktivitas viral
marketing dapat dilakukan penelitian dengan melibatkan anggota komunitas yang lebih

besar dan juga dapat dihubungkan untuk tema penelitian marketing lainnya.

Kata Kunci:

Viral Marketing, Trust, Online Opinion Leadership, Online Opinion
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