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ABSTRACT 
 

 Marketing is a very important thing for a company that scattered in the field 

of sales of goods or services. Many things can be done to market and promote a 

product, One of which is social marketing activities. Social marketing is simply 

defined as a strategy to change social attitudes and behaviors, This social 

marketing activity is done by pepsodent in order to build healthy lifestyle and 

positive perception from society about its product. Various activities are 

undertaken such as social campaigns and counseling of toothbrushes together to 

various places in Indonesia. The purpose of this study is to determine the influence 

of lifestyle and quality perceptions on purchasing decisions pepsodent products. 

The object of this research is the general public in the region of Central karang, 

Tangerang city. This study was conducted on 135 respondents by using incidental 

sampling technique as a sample determination technique. In this study, researchers 

used Structural Equation Model (SEM) method with Smart-PLS version 3.0 

analysis tool. From the results of research obtained, showed that lifestyle and 

quality perception have positive and significant influence to purchase decision. 

Therefore the results of this study indicate that there is a positive and significant 

influence of lifestyle and quality perceptions on purchasing decisions pepsodent 

products in the region of Central Karang, Tangerang city. 

Keywords: Lifestyle, quality perception, purchasing decision, Partial Least 

Square (PLS). 
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