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ABSTRAK

Penelitian ini membahas mengenai bagaimana pengaruh brand ambassador dan
brand image terhadap keputusan pembelian Mie Instan. Tujuan penelitian ini
adalah untuk menguji dan menganalisi pengaruh brand ambassador dan brand
image terhadap keputusan pembelian serta brand image sebagai mediator
terhadap brand ambassador dan peputusan pembelian. Teknik pengambilan
sampel dengan menyebarkan kuesioner dengan jumlah 100 responden. Alat uji
analisis yang digunakan adalah SmartPLS v.3.0 dengan metode analisis SEM
(structural Equation Modelling).

Hasil penelitian ini menunjukkan bahwa brand ambassador berpengaruh positif
dan signifikan terhadap brand image, brand ambassador berpengaruh positif
terhadap keputusan pembelian, brand image berpengaruh positif dan signifikan
terhadap keputusan pembelian, dan brand image berpengaruh positif dan
signifikan sebagai mediator terhadap brand ambassador dan Keputusan
Pembelian.

Kata Kunci: Brand Ambassador, Brand Image, Keputusan Pembelian.
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ABSTRACT

This study discusses how the influence of brand ambassadors and brand image on
purchasing decisions of Instant Noodles. The purpose of this study was to examine
and analyze the influence of brand ambassadors and brand image on purchasing
decisions and brand image as a mediator on brand ambassadors and purchasing
decisions. The sampling technique is by distributing questionnaires with a total of
100 respondents. The analytical test tool used is SmartPLS v.3.0 with SEM
(structural Equation Modeling) analysis method.

The results of this study indicate that brand ambassadors have a positive and
significant effect on brand image, brand ambassadors have a positive effect on
purchasing decisions, brand image has a positive and significant effect on
purchasing decisions, and brand image has a positive and significant effect as a
mediator on brand ambassadors and purchasing decisions.

Keywords: Brand Ambassador, Brand Image, Purchase Decision.
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