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ABSTRAK 

 

Peran Public Relations dalam kegiatan promosi sangat membantu kelancaran 
kegiatan bisnis perusahaan, keberadaan Public Relations yang bisa menompang fungsi 
pemasaran (Marketing), Begitu erat dan pentingnya kerjasama antara bidang Public 
Relations dan Marketing terutama pada sektor asuransi jiwa, terjadinya persaingan yang 
sangat ketat di era persaingan citra perusahaan. Melalui program Marketing, Astra Life 
sebagai penyedia jasa selalu berusaha agar tujuan dari perusahaan meluncurkan launching 
produk baru yaitu Aplikasi Asuransi Online Buddies kepada khalayak sehingga mereka 
dapat mengenal dan menggunakan produk Aplikasi Asuransi Online Buddies. Aplikasi 
Asuransi Online Buddies Astra Life yang berbentuk aplikasi layanan produk asuransi yang 
dapat diakses secara langsung oleh semua orang melalui smartphone. Astra Life terus 
berusaha memberikan sosialisasi kepada masyarakat mengenai produk dan meningkatkan 
volume promosi penjualan. Oleh karena itu Aktivitas sosialisasi asuransi online buddies 
Astra Life dalam mengkomunikasikan kepada masyarakat sangat diperlukan dalam 
kegiatan marketing ini. 

Penelitian ini bersifat deskriptif kualitatif yang menggunakan paradigma 
konstruktivisme, Informan dalam penelitian ini berjumlah 1 orang key informan dan 2 
orang informan yang bertindak sebagai narasumber yang selanjutnya diuji keabsahan 
datanya dengan teknik pemeriksaan triangulasi. Teknik analisis data yang menggunakan 
teknik analisis interaktif yang terdiri dari pengumpulan data, reduksi data, penyajian data, 
dan penarikan kesimpulan 

Hasil penelitian menunjukan bahwa aktivitas sosialisasi PT. Astra Aviva Life dalam 
program Asuransi Online Buddies kepada nasabah secara keseluruhan jika ditinjau melalui 
konsep marketing dengan strategi pull, push, dan pass sudah dapat dikatakan baik. Pull 
strategy dimana strategi yang ada sudah menyelenggarakan komunikasi timbal balik atau 
dua arah yang didasari oleh pemberian informasi dan pesan yang diharapkan dapat 
menciptaan kesan positif dari masyarakat diwujudkan dengan melakukan gathering dengan 
nasabah, penginformasian melalui email, buletin astra, healthy thought dan webinar. Push 
strategy diupauyakan dengan memberikan value dan kepuasan nasabah yang telah 
menggunakan produk asuransi online Buddies ditempuh melalui kombinasi penjualan 
produk perusahaan dengan produk partner perusahaan agar value produk dapat bertambah, 
pengadaan potongan harga, dan voucher. Pass strategy dimana Astra Life mengupayakan 
untuk mendapatkan opini publik yang positif dengan mengadakan kegiatan CSR yang 
berupa perpustakaan di yayasan-yayasan di daerah terpencil dan pembagian masker gratis. 

 

Kata kunci: Sosialisasi, Marketing, komunikasi. 
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ABSTRACT 

 

The role of Public Relations in promotional activities is very helpful for the smooth 

running of company business activities, the existence of Public Relations which can support 

the marketing function (Marketing), So close and the importance of cooperation between 

the Public Relations and Marketing fields, especially in the life insurance sector, there is 

very tight competition in the era of competition corporate image. Through the Public 

Relations program, Astra Life as a service provider always strives for the purpose of the 

company to launch a new product launch, namely the Online Buddies Insurance 

Application, to the public so that they can get to know and use the Online Buddies Insurance 

Application product. The Astra Life Buddies Online Insurance application in the form of 

an insurance product service application that can be accessed directly by everyone via a 

smartphone. Astra Life continues to strive to introduce products to the public and increase 

the volume of sales promotions. Therefore, Astra Life's Public Relations Marketing 

Strategy in communicating online buddies insurance to the public is very much needed in 

this marketing activity. 

This research is a descriptive qualitative research using the constructivism 

paradigm. The informants in this study amounted to 1 key informant and 2 informants who 

acted as sources who were then tested for the validity of the data by means of triangulation 

checking techniques. Data analysis techniques using interactive analysis techniques 

consisting of data collection, data reduction, data presentation, and drawing conclusions 

The results showed that the efforts made by public relations PT. Astra Aviva Life in 

communicating the Online Buddies Insurance Application program to customers as a 

whole, when viewed through a public relations concept with a pull, push and pass strategy, 

it can be said to be good. The pull strategy in which the existing strategy has organized 

reciprocal or two-way communication based on the provision of information and messages 

that are expected to create a positive impression from the public is manifested by 

conducting gatherings with customers, informing via email, astra newsletters, healthy 

thoughts and webinars. The push strategy is pursued by providing value and customer 

satisfaction who have used the online Buddies insurance product through a combination 

of sales of the company's products with the company's partner products so that product 

value can increase, procurement of discounts, and vouchers. Pass strategy where Astra 

Life strives to gain positive public opinion by holding CSR activities in the form of libraries 

at foundations in remote areas and distributing free masks. 

Keywords: public relations, communication. 
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