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ABSTRAK 

 

 
Tujuan penelitian ini adalah untuk mengetahui pengaruh Citra Merk, Harga, 

Desain Prduk, dan Keragaman Prduk terhadap Keputusan Pembelian Busana 

Merk Zoya. Subjek pada penelitian ini adalah konsumen Toko Busana Zya Cikupa. 

Sampel yang digunakan dalam penelitian ini sebanyak 225 responden. Metode 

pengambilan sampel dilakukan dengan metode Convenience Sampling. Penelitian 

ini menggunakan Partial LeastSquare(PLS). Hasil penelitian ini menunjukkan 

bahwa Citra Merk berpengaruh positif signifikan terhadap Keputusan Pembelian, 

Harga berpengaruh positif signifikan terhadap Keputusan Pembelian, Desain 

Produk berpengaruh positif signifikan terhadap Keputusan Pembelian, Keragaman 

Produk berpengaruh positif signifikan terhadap Keputusan Pembelian, 

 
Kata Kunci: Citra Merk, Harga, Desain Produk, Keragaman Produk. 
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ABSTRACT 

 
The aim of this research is to determine the influence of Brand Image, Price, 

Product Design, and Product Variety on the Purchase Decision of Zoya Fashion 

Brand. The subjects in this study are consumers of Zya Cikupa Fashion Store. The 

sample used in this research consists of 225 respondents. The sampling method used 

in this research is Convenience Sampling. Partial Least Square (PLS) is used in this 

study. The results of this research indicate that Brand Image has a significant positive 

effect on Purchase Decision, Price has a significant positive effect on Purchase 

Decision, Product Design has a significant positive effect on Purchase Decision, 

and Product Variety has a significant positive effect on Purchase Decision. 

Keywords: Brand Image, Price, Product Design, Product Variety. 
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