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ABSTRACT

This study aims to analyze the factor influence of Intention to Use in aplication
Fore Coffee users. The independent variabels obtained from the preliminary survei
results are perceived ease of use, perceived usefulness and perceived compatibility and
meditating variabel obtained is trust. This study uses SEM data analysis techniques
and data processing using PLS. The population in this study is regional residents lve
in Jakarta with a sample 160 respondents. The sampling technique using a purposive
sampin and quantitative descriptive approach. The results showed that perceived ease
of use, perceived usefulness and perceived compatibility have a positive and significant
effect on trust and intention to use. Trust has a positive and significant effect on
intention to use and trust indectly mediate the perceived ease of use, perceived
usefulness and perceived compability to intention to use

Keyword: Perceived Ease of Use, Perceived Usefulness, Perceived Compatibility,
Trust, Intention to Use
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis faktor yang mempengaruhi minat
menggunakan pada pengguna aplikasi Fore Coffee. Variabel independen pada
penelitian ini adalah Perceived Ease of Use, Perceived Usefulness dan Perceived
Compatibility yang didapatkan dari hasil par survei dan variabel mediating yaitu Trust.
Penelitian ini menggunakan teknik analisis data SEM dengan pengolahan data
menggunakan PLS. Populasi pada penelitian ini yaitu masyarakat yang berdomuisili di
Jakarta dengan sample 160 . Teknik pengambilang sampel menggunakan teknik
purposive sampling dan pendekatan deskriptif kuantitatif. Hasil dari penelitian ini
menunjukkan bahwa variabel Perceived Ease of Use, Perceived Usefulness dan
Perceived Compatibility berpengaruh secara signifikan dan positif terhadap variabel
Trust dan Intention to Use. Variabel Trust berpengaruh positif dan signifikan terhadap
variabel Intention to Use , serta variabel Trust memediasi variabel Perceived Ease of
Use, Perceived Usefulness dan Perceived Compatibility terhadap Intention to Use
secara tidak langsung.

Kata Kunci: Persepsi Kemudahan, Persepsi Kemanfaatan, Persepsi Perbandingan,
Kepercayaan , Minat Menggunakan
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