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             ABSTRAK 

 

Penelitian bertujuan untuk menganalisis faktor yang mempengaruhi praktek 
earning management yang masih banyak dilakukan oleh manajemen perusahaan 
pada penyajian laporan keuangan perusahaan di Pasar Modal. Penelitian ini 
menggunakan data time series tahun 2011 sampai dengan 2014 dan menggunakan 
sampel sebanyak 35 perusahaa sektor propertis. Hasil penelitian ini menemukan 
bahwa tingkat profitabilitas perusahaan berpengaruh negative dan signifikan 
terhadap praktek earning management, yang berarti perusahaan yang memperoleh 
tingkat profitabilitas yang rendah cenderung melakukan praktek earning 
management, dan sebaliknya bagi perusahaan yang tinggi pencapaian 
profitabilitasnya cenderung menghindari praktek earning management. Penelitain 
ini juga menemukan bahwa ukuran perusahaan berpengaruh positif dan sihnifikan 
terhadap praktek earning management, yang berarti bahwa perusahaan skala usaha 
besar cenderung melakukan praktek earning management terutama untuk 
mebacapai target dari pemegang saham, memenuhi komitmen dengan pihak lnder, 
dan menjagia value perusahaan di pasar modal. Praktek earning management ini 
sulit dideteksi apada perusahaan skala usaha yang besar karena data laporan 
keuangan lebih kompleks dibanding perusahaan kecil. 

 
Kata Kunci: Manajemen Laba, Teori Agensi, Teori Signaling 
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ABSTRACT 

 
This study aims to analyze the factors that influence the practice of earning 

management which are still widely practiced by company management in the 

presentation of corporate financial statements in the capital market. This study uses 

time series data from 2011 to 2014 and uses a sample of 35 property sector 

companies. The results of this study found that the level of company profitability 

has a negative and significant effect on earning management practices, which 

means that companies that obtain a low level of profitability tend to practice 

earning management, and vice versa for companies with high profitability 

achievements tend to avoid earning management practices. This study also found 

that company size has a positive and significant effect on earning management 

practices, which means that large-scale companies tend to practice earning 

management, especially to achieve the targets of shareholders, fulfill commitments 

with investors, and maintain company value in the capital market. Earning 

management practice is difficult to detect in large scale companies because 

financial reporting data is more complex than small companies. 

 

Keywords: Earnings Management, Agency Theory, Signaling Theory 
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