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ABSTRACT 

 

This study analyze the effect of theory of planned behavior and environmental 
concern to  purchase intentions of diapers “Merries”. The population of this study 
is mothers who have children that uses diapers and located in DKI Jakarta, with a 
total sample of 105 respondents. The data analysis method uses Structural Equation 
Model-Partial Least Square (SEM-PLS). The result of this study indicate is attitude, 
subjective norm, perceived of behavioral control and environmental concern affect 
positively but only perceived of behavioral control significantly affect towards 
purchase intentions. 
 

Keywords : Theory of planned behavior, Environmental Concern, Purchase 
Intention. 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh theory of planned behavior 
dan environmental concern terhadap purchase intentions popok bayi merek 
Merries. Populasi dari penelitian ini adalah responden ibu yang memiliki anak usia 
pemakai popok dan berdomisili di DKI Jakarta, dengan jumlah sampel sebanyak 
105 orang. Metode analisis data menggunakan Structural Equation Model-Partial 
Least Square (SEM-PLS). Hasil penelitian menemukan bahwa attitude,  subjective 
norm, perceived of behavioral control dan environmental concern berpengaruh 
positif namun hanya perceived of behavioral control yang mempengaruhi secara 
signifikan terhadap purchase intention. Implikasi penelitian ini dibahas dalam 
artikel. 
 
Kata Kunci: Theory of planned behavior, Environmental Concern, Purchase 
Intention. 
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