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ABSTRAK 

 
Penelitian ini bertujuan untuk mengetahui dan menganalisispengaruh Sales 

Growth, Koneksi Politik dan Kepemilikan Keluarga terhadap Tax 
Avoidance.Objek penelitian ini adalah perusahaan manufaktur industri sektor 
barang dan konsumsi yang terdaftar di Bursa Efek Indonesia tahun 2016-2019. 
Penelitian ini dilakukan menggunakan sebanyak 72 sampel.Penentuan sampel 
menggunakan metode purposive sampling dengan kriteria yang telah ditentukan 
peneliti dengan desain hubungan kausal.Hasil penelitian ini menunjukkanSales 
Growthtidakberpengaruh dan tidak signifikan terhadap Tax Avoidance, sedangkan 
Koneksi Politik dan Kepemilikan Keluarga memiliki pengaruh dan signifikan 
terhadap Tax Avoidance. 
 

Kata Kunci: Tax Avoidance, Sales Growth, Koneksi Politik, Kepemilikan 

                       Keluarga 
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ABSTRACT 

 

This study aims to determine and analyze the effect of Sales Growth, 
Political Connections and Family Ownership on Tax Avoidance. The object of this 
research is industrial manufacturing companies in the goods and consumption 
sector which are listed on the Indonesia Stock Exchange in 2016-2019. This 
research was conducted using 72 samples. Determination of the sample using 
purposive sampling method with the criteria that have been determined by the 
researcher with a causal relationship design. The results of this study indicate 
that Sales Growth has no and significant effect on Tax Avoidance, while Political 
Connections and Family Ownership have a significant and significant effect on 
Tax Avoidance. 
 
KeyWords: Tax Avoidance, Sales Growth, Political Connections, Family      

Ownership 
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