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ABSTRAK

Bandung merupakan daerah di Jawa Barat yang mayoritas penduduk nya
beragama Islam. Saat ini pariwisata Indonesia memiliki konsep baru yaitu
pariwisata halal. Tujuan penelitian ini adalah untuk mengetahui dan menganalisis
pengaruh Muslim friendly amenities, Selfie promotion, dan Kualitas pelayanan
terhadap minat berkunjung kembali wisatawan generasi Z muslim pada wisata
halal di kota Bandung. Objek penelitian ini adalah Generasi Z Muslim sebanyak
147 responden. Pendekatan yang digunakan dalam penelitian ini adalah
Component atau Variance Based Structural Equation Model dengan alat analisis
Smart-PLS 3.0. Hasil penelitian menunjukkan muslim friendly amenities memiliki
pengaruh positif dan signifikan terhadap minat berkunjung kembali generasi Z
muslim. Hasil penelitian menunjukkan selfie promotion memiliki pengaruh positif
dan signifikan terhadap minat berkunjung kembali generasi Z muslim dan
Kualitas pelayanan memiliki pengaruh positif dan signifikan terhadap minat
berkunjung kembali generasi Z muslim.

Kata Kunci: Muslim Friendly Amenities, Selfie Promotion, dan Kualitas

Pelayanan terhadap Minat Berkunjung Kembali, Generasi Z
Muslim, Wisata Halal, Kota Bandung
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ABSTRACT

Bandung is an area in West Java where the population is Muslim.
Currently, Indonesian tourism has a new concept, namely halal tourism. The
purpose of this study was to see and analyze the influence of muslim friendly
amenities, selfie promotion, and service quality on the interest in returning
Muslim Generation Z tourists to Halal tourism in Bandung. The object of this
research was Generation Z with 147 respondents. The approach used in this study
is the Component-Based or Variance-Based Structural Equation Modeling with
the Smart-PLS 3.0 analysis tool. The results showed that Muslim friendly
communities had a positive and significant influence on the interest in visiting
Generation Z Muslims. The results showed that promotional selfies had a positive
and significant influence on the interest of Generation Z Muslim visits and service
quality had a positive and significant influence on the interest in the return visits
of Generation Z muslims.

Keywords: Muslim friendly amenities, Selfie promotion, and Service quality for

Returning Interest, Generation Z Muslims, Halal Tourism, Bandung

City
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