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ABSTRAK 

 

Penelitian ini bertujuan untuk mengalisis pengaruh Integrated Marketing 

Communication, Word Of Mouth, dan penggunaan Media Baru terhadap Brand 

Equity produk GRC Board pada PT Ciptapapan Dinamika di Grogol. Obyek 

penelitian ini yaitu toko-toko bahan bangunan di Jakarta yang menjual GRC 

Board. Sampel yang dipergunakan adalah sebanyak 100 toko bahan bangunan 

yang menjual GRC Board di daerah Jakarta. Desain penelitian yang digunakan 

pada penelitian ini adalah metode penelitian kuantitatif . Skala yang di gunakan 

dalam perhitungan sample menggunakan skala likert. Teknik analisis data yang 

digunakan adalah teknik analisis Structural Equation Modelling (SEM) dengan 

Partial Least Square (PLS). Penelitian ini menunjukan Bahwa Integrated 

Marketing Communication , Word Of Mouth dan penggunaan Media Baru 

berpengaruh positif dan signifikan terhadap Brand Equity. 

 

Kata Kunci : Integrated Marketing Communication, Word Of Mouth, Media Baru, 

Brand Equity 
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ABSTRACT 

This study aims to analyze the effect of integrated marketing communication, 

word of mouth, and the use of Media Baru on the brand equity of GRC board 

products at PT Ciptapapan Dinamika in Grogol. The Objects of this research are 

building material shops in Jakarta that sell GRC Board. The sample used is as 

many as 100 building material shops that sell GRC Board in the Jakarta area. 

The research design used in this study is a quantitative research method. The 

scale used in the calculation of the sample uses skale likert. The data analysis 

technique used is the Structural Equation Modeling (SEM) analysis technique 

with Partial Least Square (PLs). This study shows that integrated marketing 

communication, word of mouth and the use of Media Baru have a positive and 

significant effect on Brand Equity. 

 

Keywords: integrated marketing communication, word of mouth, Media Baru, 

brand equity 
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