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ABSTRACT 

 

The purpose of this study was to determine the effect of perceived ease of use, perceived 

benefits, perceived trust in interest in using the LinkAja application in Starbucks Customer 

South Tangerang. This research is a quantitative research conducted in the area of South 

Tangerang with local residents. Data Structural Equation Modeling (SEM) analysis 

techniques with data processing using Partial Least Square (PLS) with a total of 125 

respondents and data The collection was carried out by purposive sampling. The results of 

this study indicate that the effect of knowledge has no positive and significant effect on 

intention to use, perceived ease of use has no positive and insignificant effect on intention to 

use, perceived benefits have a positive and significant effect on intention to use, and 

Perception of trust has a positive and significant effect on intention to use at PT Fintek Karya 

Nusantara. 

 

Keywords: Knowledge Effect, Ease of Use, Benefits, Customer Trust, Intention to Use. 
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