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ABSTRACT 

This study aims to determine (1) the effect of Green Products on the Customer 

Satisfaction of Janji Jiwa Jakarta Barat (2) the effect of Servicescape on the 

Customer Satisfaction of Janji Jakarta Barat. This study uses a quantitative method 

and a sample of 115 who have purchased the product of Janji Jiwa Coffee, using 

purposive sampling and the data obtained were analyzed by using SPSS (Statistical 

Package for the Social Sciences) analysis techniques through IBM SPSS 25 

software. The results of this study indicate that the Green Product test has a positive 

effect but has no significant effect on Customer Satisfaction at Kedai Kopi Janji 

Jiwa, West Jakarta. Servicescape has a positive and significant effect on Customer 

Satisfaction at Kedai Kopi Janji Jiwa, West Jakarta. 

 

Keywords: Green Product, Servicescape, Customer Satisfaction. 
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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui (1) pengaruh Green Product 
terhadap Customer Satisfaction Kedai Kopi Janji Jiwa Jakarta Barat (2) pengaruh 
Servicescape terhadap Customer Satisfaction Kedai Kopi Janji Jiwa Jakarta Barat. 
Penelitian ini menggunakan metode kuantitatif dan samplenya berjumlah 115 yang 
pernah membeli produk kopi Janji Jiwa, menggunakan purposive sampling dan data 
yang diperoleh dianalisis dengan menggunakan Teknik analisis SPSS (Statistical 

Package for the Social Sciences) melalui software IBM SPSS 25. Hasil penelitian 
ini menunjukan bahwa secara uji Green Product berpengaruh positif namun tidak 
berpengaruh signifikan terhadap Customer Satisfaction Kedai Kopi Janji Jiwa 
Jakarta Barat. Servicescape berpengaruh positif dan signifikan terhadap Customer 
Satisfaction Kedai Kopi Janji Jiwa Jakarta Barat. 

 

Kata Kunci: Produk Hijau, Layanan Fisik, Kepuasan Konsumen. 
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