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ABSTRAK 

 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh Harga, Kualitas 
Produk dan Electronic Word of Mouth terhadap Keputusan Pembelian smartphone 
Samsung. Subjek pada penelitian ini adalah mahasiswa di Fakultas Hukum 
Universitas Bengkulu. Sampel yang digunakan dalam penelitian ini sebanyak 150 
responden. Metode pengambilan sampel dilakukan dengan metode Purposive 

Sampling. Penelitian ini menggunakan teknik analisis data SEM dan pengolahan 
data menggunakan Partial Least Square (PLS).Hasil penelitian ini menunjukkan 
bahwa Harga berpengaruh positif signifikan terhadap Keputusan Pembelian, 
Kualitas Produk berpengaruh positif signifikan terhadap Keputusan Pembelian, 
serta Electronic Word of Mouth berpengaruh positif signifikan terhadap 
Keputusan Pembelian. 

 

Kata kunci : Harga, Kualitas Produk, Electronic Word of Mouth, Keputusan 
Pembelian, Smartphone Samsung 
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ABSTRACT 

The purpose of this study was to find out the effect of Price, Product Quality and 

Electronic Word of Mouth on Samsung smartphone Purchasing Decisions. The 

subject of this study was a student at the Faculty of Law, University of Bengkulu. 

The sample used in this study was 150 respondents. Sampling method is done by 

Purposive Sampling method. This research uses SEM data analysis techniques 

and data processing using Partial Least Square (PLS). The results of this study 

showed that Price has a significant positive effect on Purchasing Decisions, 

Product Quality has a significant positive effect on Purchasing Decisions, and 

Electronic Word of Mouth has a significant positive effect on Purchasing 

Decisions. 

 

Keywords : Price, Product Quality, Electronic Word of Mouth, Purchasing 

Decision, Samsung Smartphone  
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