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Relationship Between Self Control and Compulsive Buying behavior for digital 

wallet users in DKI Jakarta 
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Abstract 

 

This Study aims to determine the relationship between self-control and 

compulsive buying behavior in digital wallet users in the DKI Jakarta area. This 

research was conducted using accidental sampling method this quantitative research 

type. The measuring instrument used is the self-control scale and the compulsive 

buying scale. based on the research conducted, it was foundthat there was a 

significant relationship that led to a positive. The correlation value obtained is r 

0.418; p<0.05. which means that there is a significant relationship that leads to a 

positive direction on the two variabels. 
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ABSTRAK 

 
 

Penelitian ini bertujuan untuk mengetahui hubungan antara kontrol diri dengan 

perilaku compulsive buying pada pengguna dompet digital di wilayah DKI Jakarta. 

penelitian ini dilakukan dengan metode accidental sampling dengan jenis penelitian 

kuantitatif. Alat ukur yang digunakan adalah skala kontrol diri dan skala compulsive 

buying. Berdasarkan penelitian yang dilakukan didapatkan hasil yakni terdapat 

hubungan signifikan yang mengarah ke positif. Nilai korelasi yang didapat adalah r 

0,418 ; p < 0,05 yang artinya terdapat hubungan yang signifikan mengarah positif 

pada kedua variabel tersebut. 
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