DAFTAR ISI

ADSTFAK ... s ii
Lembar PErnyataan ............cccceceiieiicic i iv
Lembar PErSEIUJUAN .........cccoveieiie ettt %
Lembar Tanda Lulus Sidang ..........cccoccveiiiiiiiiin e vi
Lembar Pengesahan Perbaikan .............cccoooiiiiiiniiic e vii
Kata PENQANTAN .........coiiiiiiiiic e viii
DATTAE ISH ... X
Daftar Tabel........cccooii Xiii
Daftar GAMDAT .........oooiiii e Xvii
Daftar LamPiran ........c.cooiiiiiiie e nae e XViiii
BAB | PENDAHULUAN ..ot 1
1.1. Latar Belakang Penelitian.............ccccoovviiiiiiiiiic i 1
1.2, Perumusan Masalah ... 9
1.3, Tujuan Penelitian .........cccooeiiiiiiiiieec e 9
1.4, Manfaat Penelitian ... 10
BAB Il TINJAUAN PUSTAKA ... 11
2.1, Penelitian Terdahulu...........cooeoiiiiiiiiiiceeeee 11
2.2, Kajian TeOIELIS ...vveveiieecie e 26
2.2.1. PUbliC Relations.........cccouviiiiiiiiieeiseeeeee s 26
2.2.2. Corporate Identity ..........ccceoeeieiieiiiie e 29
X

http://digilib.mercubuana.ac.id/



2.2.3. Brand ... 32

2.2.4. Rebranding .......ccccoceiviiiiiiiieie e 38
2.2.5.  LOQO0. ittt 41
2.2.6. SIOQAN .....ooiiiiiiicce e 44
2.2.7.  CHTA et 47

2.3, HIPOLESIS TEOI ...veeveeiieiiiee e 51
BAB 111l METODOLOGI PENELITIAN .....ooiiiieee e 53
3.1. Paradigma Penelitian ..........ccocoviiiriiiiiiieeeeee e 53
3.2, Metode Penelitian ........ccocevveiiiiiiiieee s 54
3.3. Populasi dan Sampel.........ccccoeviiieiiciiee e 55
3.3.1. POPUIASI ...veeieeiicie e 55
3.3.2. SAMPEL c.eeviiice e 56
3.3.3.  Teknik Penarikan Sampel.........c.ccccovveveiieiecincc e, 57

3.4. Definisi Konsep dan Operasionalisasi KONSep.........ccccocvevvvennenn 60
3.4.1. DefiniSi KONSEP ...ovieiieriiiienieeie e 60
3.4.2.  Operasionalisasi KONSEP.......cccoeierirerenininisieeeiee 62
3.5. Teknik Pengumpulan Data ...........ccooveiiiiiiieniiiseeeeee, 63
3.5. 1. Data PriMer......ccccooiiiiiiiieieieiese s 63
3.5.2. Data SEKUNET......ccocvriiieiriineceserees s 64
3.5.3. Uji Validitas dan Reliabilitas............ccccovveviviiniieiiennne 64

3.6. Teknik AnalisisS Data ...........cccceovierieiininieieiseseeese e 71
3.6.1. Regresi Linear Berganda ............ccccoovveveiieieeie s 72

Xi

http://digilib.mercubuana.ac.id/



3.6.2. Ujitdan Ui Foo.ooiiiiiieee s 72

BAB IV HASIL DAN PEMBAHASAN. ..ot 74
4.1. Gambaran Umum Lembaga..........cccevvereeiveiieiieeiiesiesieesee e, 74
4.1.1. Sejarah Singkat Lembaga..........ccccoovveviieiiiiiiiie e, 78
4.1.2. Visi dan Misi Lembaga..........cccccovevieiiiiiiiiii e, 80
4.1.3.  Struktur OrganiSasi ........cccervereereriieseereeee e eee e 82
4.2, Hasil PEnelitian.........coooviiiiiiiieec e 82
4.2.1. Profil ReSPONden .........cccocvviiiiiiiiiee e 83
4.2.2. Pengaruh Rebranding LOgo (X1) ..cccvvvrirerieerenienierienian 88
4.2.3. Pengaruh Rebranding Slogan (X2) .....cccceevevviiververinsinenn 95
4.2.4. Citra Lembaga Penyiaran Publik TVRI (Y) ..ccccovviennnne. 102
4.3. Teknik Analisa Data ..........cccccovieiiiniiiieseseeese s 110
4.3.1. Uji Regresi Linear Berganda ............ccccceevvevveieivieiiennenne 110
4.3.2. Ujitdan Uji Fueeeeeeeeeeeeeeeeeeeoeeeeeeeeeeeseeeeeeeeseeeseeeseeseesenes 113
4.4, Pembahasan ... 118
BAB V KESIMPULAN DAN SARAN ..o, 131
5.1 KeSIMPUIAN ..ot 131
5.2, SAIAN .ot 132
5.2.1.  Saran AKademiS.......cccovrirmeiiiiriirieiseseeee e 133
5.2.2. Saran Praktis.........ccoovireiiineiisese s 133
Daftar PUSTAKA. ..........ccoieeiiiiiicees e 134
Xii

http://digilib.mercubuana.ac.id/





