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ABSTRAK 

 Banyaknya pemain pasar di ranah digital agency dengan berbagai keunggan 

kompetitif membuat persaingan digital agency semakin ketat. Salah satu strategi 

bersaing adalah dengan menjaga hubungan pelanggan adalah melalui pemanfaatan 

strategi komunikasi pemasaran dengan tools Integrated Marketing Communication 

(IMC) serta pemanfaatkan Customer Relationship Management (CRM). Hal ini 

juga dilakukan oleh Meraki Agency untuk meningkatkan pemasarannya. 

 Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran 

yang dilakukan oleh Meraki Agency dalam menjaga hubungan dengan klien. Jenis 

penelitian ini adalah penelitian kualitatif dengan menggunakan metode deskriptif. 

Hasil penelitian membuktikan bahwa Meraki Agency melakukan penerapan 

strategi komunikasi pemasaran melalui word of mouth communication, direct 

marketing, personal selling, sales promotion, serta interactive marketing yang 

diterapkan melalui 3 fase customer relationship management yaitu acquire, 

enhance, dan retention. 
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ABSTRACT 

 

The competition in the realm of digital agencies with various competitive 

advantages makes competition in the industry even tougher. A certain strategy is 

needed to maintain relationships with clients. One of the strategies in maintaining 

customer relations is to utilize a marketing communication strategy through 

Integrated Marketing Communication (IMC) tools and Customer Relationship 

Management (CRM). The tools are used by Meraki Agency to increase their 

marketing activities. 

            This study aims to determine the marketing communication strategy used by 

Meraki Agency in maintaining relationships with clients. This research is 

qualitative research using descriptive methods. The results of the study prove that 

Meraki Agency implements a marketing communication strategy through word of 

mouth communication, direct marketing, personal selling, sales promotion, as well 

as interactive marketing and utilise customer relationship management with its 

clients through 3 phases of CRM acquire, enhance, and retention. 
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