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PERANCANGAN BRANDING 
BRAND IDENTITY MOLLEX 

Nanda Dwi Ramadhan 
42317010005 

ABSTRACT 

 Brand is an identity of the company that distinguishes between products and places. Brand 

is also defined as a name, term, sign, symbol or design. While Branding is a communication 

activity and also maintains the brand. Branding is also the process of designing, designing, and 

communicating a name and identity. Branding is also influential in order to give perspective to 

others who see it. With branding, companies can receive responses from consumers and can also. 

In this era, the brand in a company is very influential on the image that is conveyed to the public 

to increase brand awareness. 

The purpose of this design is to produce a brand identity that is in accordance with Mollex, 

to build a better company image, to be able to adapt to the times, and also to make it look more 

professional and support media that is able to be accepted by the community and in accordance 

with the target market. 
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