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Tabel 1.1 Penghargaan Top Brand Tahun 2018 

Merek TBI TOP 

Honda Beat 28,6% TOP 

Honda Vario 27,2% TOP 

Yamaha Mio 22,2% TOP 

Honda Scoopy 7,6% - 

Yamaha Nmax 1,9% - 
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Gambar 1. 1 Data Penjualan Motor Matic periode 2020 

 

 

Tabel 1.2 data penjualan motor Honda Vario 
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Gambar 1. 2 Hasil Kuisioner Pra survei Konsumen 
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Gambar 2. 1 Rerangka Konseptual 
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