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Gambar 1.1 Data Grafik Distribusi Honda Scoopy selama tahun 2017 

 

 

Tabel 1.1 Penghargaan Top Brand Tahun 2019 

 

 

 

 

 

 

 

 

 

 

3 

Merek TBI TOP 

Honda Beat 36.3% TOP 

Honda Vario 18.5% TOP 

Yamaha Mio 12.9% TOP 

Honda Scoopy 9.1% - 

Honda PCX 4.4% - 
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Gambar 2.1 Rerangka Konseptual 
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