
DAFTAR GAMBAR

Gambar 1.1 Pengguna Media Digital per-Januari 2020………………………… 1

Gambar 1.2 Pengguna Internet di Indonesia…………………………………… 2

Gambar 1.3 Peningkatan Perilaku Digital Pengguna Internet Akibat Covid-19 . 2

Gambar 1.4 Peningkatan Sosial Media Akibat Covid-19 ……………………… 3

Gambar 1.5 Apakah Merek Sebaiknya Mengiklan seperti Normal? Dan

Peningkatan Instagram Reach………………………………………………….. 3

Gambar 1.6 Target Audiens Instagram ………………………………………… 4

Gambar 2.1 Konsep New Wave Marketing (Kartajaya, 2010) ……………….... 22

Gambar 4.1 Logo ORLYmiin Beauty Lounge ………………………………… 49

Gambar 4.2 Tampilan Instagram ORLYmiin Beauty Lounge ……………….... 50

Gambar 4.3 Nail Art……………………………………………………………. 51

Gambar 4.4 Eyelash Extension………………………………………………… 52

Gambar 4.5 Waxing ……………………………………………………………. 52

Gambar 4.6 Sulam Alis………………………………………………………… 53

Gambar 4.7 Konten Promotion ORLYmiin ……………………………………. 59

Gambar 4.8 Blast Promotion ORLYmiin Beauty Lounge ……………………... 61

Gambar 4.9 Konten Safety and Hygiene Protocol…………………………………. 63

Gambar 4.10 Konten program ORLYmiin Home Treatment …………………….. 64

Gambar 4.11 Konten Program Private Session ORLYmiin……………………. 66

Gambar 4.12 Konten IGTV ORLYmiin Beauty Lounge………………………. 68

Gambar 4.13 Feed Instagram Audi Marissa dan Han Yoo Ra untuk ORLYmiin 71

Gambar 4.14 Instagram ORLYmiin Beauty Lounge……………………………….. 75

Gambar 4.15 Profile Instagram ORLYmiin……………………………………. 82

Gambar 4.16 Highlight ORLYmiin ……....……....……………………………. 83

Gambar 4.17 Feed ORLYmiin…………………………………………………. 84

Gambar 4.18 Stories ORLYmiin……………………………………………….. 86

Gambar 4.19 Instagram Ads…………………………………………………….. 87

Gambar 4.20 Hashtag ………………………………………………………….. 89

x
https://lib.mercubuana.ac.id/




