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LAMPIRAN 

PENGARUH MEDIA SOSIAL INSTAGRAM 
TERHADAP MINAT FOTOGRAFI MASYARAKAT 

Berilah tanda silang ( X ) pada pilihan di bawah ini : 

Kelas: 2 [    ] dan 3 [    ] 

Keterangan:  SS = Sangat Sering  S = Sering N = Ragu-Ragu  
  

TS = Tidak sering STD = Sangat Tidak sering                              

No Daftar Pertanyaan SS S RR TS STS 
 Penggunaan Media Instagram dan jumlah waktu 

penggunaan 
 

     

1 Hampir Setiap Jam menggunakan media sosial 
Instagram untuk upload foto 

     

2 Setiap hari membuka media sosial Instagram untuk 
upload foto terbaru 

     

3 Setiap melakukan kegiatan selalu membuka media 
sosial Instagram  

     

4 Mengapload foto kegiatan di media sosial      

5 Mengapload foto makanan di media social yang sudah 
di edit 

     

6 Sibuk memainkan Handphone karna lebih 
memperhatikan media sosial 

     

7 Menjadi sebuah kebutuhan inti untuk melakukan 
kegiatan 

     

8 Menjadi life style untuk kehidupan sehari - hari      

 Minat Fotografi      
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1 Mengetahui informasi keberadaan tempat menarik 
untuk objek foto 

     

2 Menambah pengetahuan di dalam bidang fotografi      
3 Mengambil gambar foto untuk mengisi waktu luang      

4 Mendapatkan hal – hal baru di dunia fotografi      
5 Senang dengan foto yang di hasilkan      
6 Setelah melihat hasil foto bias mengetahui apa saja 

keunikan sebuah gambar 
     

7 Ingin mencari tahu tentang dunia fotografi lebih 
dalam lagi 

     

8 Dengan menghasilkan foto yang bagus menimbulkan 
kepuasan sendri 

     

9 Merasa puas setelah mengupload foto ke instagram      
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FREKUENSI X 

 

 

VAR00001 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 34 34,0 34,0 34,0 

2,00 37 37,0 37,0 71,0 

3,00 12 12,0 12,0 83,0 

4,00 17 17,0 17,0 100,0 

Total 100 100,0 100,0  
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VAR00002 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 25 25,0 25,0 25,0 

2,00 44 44,0 44,0 69,0 

3,00 10 10,0 10,0 79,0 

4,00 21 21,0 21,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00003 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 27 27,0 27,0 27,0 

2,00 37 37,0 37,0 64,0 

3,00 27 27,0 27,0 91,0 

4,00 9 9,0 9,0 100,0 

Total 100 100,0 100,0  
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VAR00004 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 28 28,0 28,0 28,0 

2,00 28 28,0 28,0 56,0 

3,00 22 22,0 22,0 78,0 

4,00 22 22,0 22,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00005 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 41 41,0 41,0 41,0 

2,00 34 34,0 34,0 75,0 

3,00 14 14,0 14,0 89,0 

4,00 11 11,0 11,0 100,0 

Total 100 100,0 100,0  
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VAR00006 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 26 26,0 26,0 26,0 

2,00 29 29,0 29,0 55,0 

3,00 21 21,0 21,0 76,0 

4,00 24 24,0 24,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 

VAR00007 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 16 16,0 16,0 16,0 

2,00 34 34,0 34,0 50,0 

3,00 19 19,0 19,0 69,0 

4,00 31 31,0 31,0 100,0 
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Total 100 100,0 100,0  

 

 

 

 

 

VAR00008 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 14 14,0 14,0 14,0 

2,00 35 35,0 35,0 49,0 

3,00 19 19,0 19,0 68,0 

4,00 32 32,0 32,0 100,0 

Total 100 100,0 100,0  
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FREKUENSI Y 

 

VAR00001 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 10 10,0 10,0 10,0 

2,00 20 20,0 20,0 30,0 

3,00 18 18,0 18,0 48,0 

4,00 52 52,0 52,0 100,0 

Total 100 100,0 100,0  
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VAR00002 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 10 10,0 10,0 10,0 

2,00 21 21,0 21,0 31,0 

3,00 19 19,0 19,0 50,0 

4,00 50 50,0 50,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00003 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 15 15,0 15,0 15,0 

2,00 29 29,0 29,0 44,0 

3,00 11 11,0 11,0 55,0 

4,00 45 45,0 45,0 100,0 

Total 100 100,0 100,0  
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VAR00004 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 5 5,0 5,0 5,0 

2,00 31 31,0 31,0 36,0 

3,00 24 24,0 24,0 60,0 

4,00 40 40,0 40,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00005 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 10 10,0 10,0 10,0 

2,00 17 17,0 17,0 27,0 

3,00 27 27,0 27,0 54,0 

4,00 46 46,0 46,0 100,0 
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Total 100 100,0 100,0  

 

 

VAR00006 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 5 5,0 5,0 5,0 

2,00 15 15,0 15,0 20,0 

3,00 11 11,0 11,0 31,0 

4,00 69 69,0 69,0 100,0 

Total 100 100,0 100,0  

 

 

 

 

 

 

VAR00007 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 6 6,0 6,0 6,0 
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2,00 24 24,0 24,0 30,0 

3,00 13 13,0 13,0 43,0 

4,00 57 57,0 57,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00008 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 2 2,0 2,0 2,0 

2,00 15 15,0 15,0 17,0 

3,00 20 20,0 20,0 37,0 

4,00 63 63,0 63,0 100,0 

Total 100 100,0 100,0  

 

 

VAR00009 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 1,00 5 5,0 5,0 5,0 

2,00 13 13,0 13,0 18,0 
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3,00 19 19,0 19,0 37,0 

4,00 63 63,0 63,0 100,0 

Total 100 100,0 100,0  

 

 

Regresi dan Korelasi 

Correlations 

 medsos minat 

medsos Pearson Correlation 1 ,123 

Sig. (2-tailed)  ,223 

N 100 100 

minat Pearson Correlation ,123 1 
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Model Summary 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 ,123a ,015 ,005 4,40523 

a. Predictors: (Constant), medsos 

 

Sig. (2-tailed) ,223  

N 100 100 

ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 29,246 1 29,246 1,507 ,223b 

Residual 1901,794 98 19,406   

Total 1931,040 99    

a. Dependent Variable: minat 

b. Predictors: (Constant), medsos 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 26,430 1,853  14,264 ,000 

medsos ,118 ,096 ,123 1,228 ,223 
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