DAFTAR ISl

LEMBAR PENGESAHAN LAPORAN MAGANG ......cccociiieeeeiiciiiieee e i
SURAT PERNYATAAN KARYA SENDIRI ... \Y]
RINGIKASAN . ..t e e e e e s e e e e e e s s e bt areaeeeeaeannneens \
KATA PENGANTAR ..ottt e e e e e s a e e e e e e s e ennnnees Vi
DAFTAR ISH .. e e e e e s e e r e e e e e e e e viil
DAFTAR GAMBAR ...t e e e e e e Xii
DAFTAR TABLE ... nsnnsnsnnnnnnnne Xiil
DAFTAR LAMPIRAN ... s ssssnssssssnssssnnnnsnnnnnnnnns Xiv
BAB | PENDAHULUAN ..ot assnssssnsnsnnnnsnsnnnnnnnns 1
A. Latar Belakang Masalah .............cccooii oo 1
B. RUMUSAN MaSAIAN .......c.ooiiiiiiiii s 4
G WU | TUE: Ua I8 1V, F=To T- o o OSSR OPRSURRSTR 4
D. Manfaat Magan(........cc.eeeiiiieiiiicciiee e e e e e e e e e arae e 5
1. Bagi Penulis/MahaSiSWaL..........cccuueiuiieiiiiie e 5

2. Bagi PEruSaN@aN ..........ceeiiiie et 5
K 7 (o T O L LAV 1 7 TSP 5

N - To T 1 U ] o PSSP 5
D. Metode Penelitian ........cccooiiiiiiiiieiiecie e 6
1. Desain Penelitian .......cccocuiiiiiiiieiie et 7
2. Metode Pengumpulan Data............ccceeeiiiieiiiie e 9
1. OBSEIVASI....uviiiiieiiiiesiie ettt 10

2. Penelitian Kepustakaan (Library Research) ............ccccoooviivieiiiieciiinnee, 10

3. Wawancaran (INtEIVIEW) .........ccveeeiiee ettt 11

4. DOKUMENTASI....coiviiiiieiiiieiie ettt 11

3. Metode ANALISIS DAt .........cccviiiiiiiieiie s 11

viii

https://digilib.mercubuana.ac.id/



BAB Il LANDASAN TEORI ...t 13

A LANAASAN TOBKT .vviiiiiieiiiii ettt ee e st e e e sre e e e sneeeesnneee s 13
1. Pengertian ManaJemMeN .........cooiiiiieiiieiie ettt 13
2. Pengertian PemaSaran ..........ccoceeiiieiiiiiie e 13
3. Pengertian Manajemen Pemasaran...........c.ccceuveieenieenieenie e 15
4. Pengertian Bauran pemasaran ..........cccccoouiiieeiiieniie e 17

1. Produk (ProdUCE) ........ooiiiiiiieiii et 18
2. HArga (PrICE) ..ot 18
3. TemPAt (PIACE) ..eeiueieiieiiie s 18
4. POMOSI (PTOMOLION)......ciiiiiiiieiiieiie et 19
5. Pengertian Promosi (Promotion)..........ccocveiiieriiiiieiie e 20
6. Pengertian Bauran Promosi (Promotion MiX)........ccccccovveiniiiniinniieniennn. 21
1. Periklanan (AAVErtiSING) .....coouiiiieiiieiii e 22
2. SAlES PrOMOLION ...t ettt et s e e et e e e e e e annae e e 23
3. Personal SEHING ....c.uveeiiiece et 23
4. PUDBIC FEIAIONS ..o 23
5. DireCt MarketiNg.......ccouireiiiie e 23
7. Pengertian Promosi Penjualan (Sales Promotion)..........cc.ccccceeviiieiineenne, 24
8.  Tujuan Promosi Penjualan ...........ccccceoiiiiiiiii i 25
9. Alat Promosi KONSUMEN .....cc.uiiiiiiiieiieiiie et 26
L. SAMPIE e 26
N O o1 o] 1 OO PP P PP TP 27
3. Price Packs (cents-off deals)..........ccceeviiiiiiiiiiiie e 27
4. Premiums (QIftS) ...ccveeeiiie e 27
5. FrequeNnCy Programs ........ooooiiiiiiiiieie it 28
6. Prizes (contests, SWeepstakes, Games) ........cccvveivvereiiieeiiiee e 28
7. Patronage AWAIS ...........cocvieiiiiie et 28
8. FrEE THHAlS .o 28
ix

https://digilib.mercubuana.ac.id/



9. ProduCt WarFanties .........cccueeiiiiieiiiiieeiiieesiieesieeessiee et e e e e snneeesnseee s 29

10, TIE-IN PrOMOLIONS. ....cccuiieiiiieiiieesiie et e e e sneeesbeeeeneee s 29

11, CroSS-PrOMOTIONS .....cccviieiiieeiiiiesiie et e e snee e stee e neee s 29

12.  Point-of-Purchase (P-O-P) Displays and Demonstrations.................... 29

B. Penelitian Terdahulu ...........ccoooiiiiiie e 30
C. Kerangka Berfikir Penelitian ...........cccooiiiiiiiiiiiiciecee e 34
BAB 111 HASIL DAN PEMBAHASAN ...t 36
A. Gambaran umum dan objek penelitian ..........ccccoccvviiiinii 36
1. Sejarah dan Gambaran Umum Perusanaan ............cccceevvveeiiveesiieesiinesiinnens 36
2. Visi dan Misi PErusahaan ............ccceeveeeiiieeiiii e 39
AL VSTt e 39

2 R V1] PSSP URPSURRRPR 39

3. Sturktur Organisasi Perusahaan .............cccooveivienieiiieiiie e 40
B. PemMbDanaSaN .....cooiiiiiiiiie 41
Lo PrOQUK .o 41
A, Keunggulan Produk .........coouveeiiireiec e 41

B. Profil Produk .........coooiiiiii e 42

C. Perangkat ProduK...........cocuiieiiieiiie s 43

D. Profil Pelanggan ..........coouiieiiii it 44

2. Pelaksanaan Magang..........ccocveeiiireiiieeeiiee e 45
3. Permasalanan ..........coooiiiiiiiii 47
1. Periklanan (AdVErtiSING) .....ccoiveeiiieeiiii e 48

2. Publisitas (PUDLISNING) ....ccoivireiiiie s 49

4. Pemecahan Masalah ..o 49
1. Promosi Penjualan (Sales Promotion) ...........cccceovvieiiiieeiie e 50

2. Penjualan Pribadi (Personal Selling) .........ccoovveiviieiiie e 50

3. Pemasaran Langsung (Direct Marketing) ..........ccccceevvveiiieeiiiee v, 50

4. Media Interaktif (Interactive Media) ...........ccceevivveiiiie i, 51

X

https://digilib.mercubuana.ac.id/



BAB IV SIMPULAN DAN SARAN .....ooiiii e o4

AL KESIMPUIAN (.o 54

B SAKAN .o 55

DAFTAR PUSTAKA ..ttt 57

LAMPIRAN ...ttt ettt ettt be e 60
Xi

https://digilib.mercubuana.ac.id/





