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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh tourism opportunity 

spectrum, electronic word of mouth, dan citra destinasi terhadap keputusan 
berkunjung ke desa wisata Kampung Naga. Populasi dalam penelitian ini adalah 
pengunjung yang ada di Kampung Naga. Sampel yang dipergunakan adalah 
sebanyak 215 pengunjung, ditentukan berdasarkan pendekatan non-probability 

sampling. Metode penarikan sampel menggunakan purposive sampling. Metode 
pengumpulan data menggunakan metode survey, dengan instrumen penelitian 
adalah kueisioner. Metode analisis data menggunakan Partial Least Square. 
Penelitian ini membuktikan bahwa tourism opportunity spectrum berpengaruh 
positif dan signifikan terhadap keputusan berkunjung. Electronic word of mouth 
tidak berpengaruh signifikan terhadap keputusan berkunjung. Citra destinasi tidak 
berpengaruh signifikan terhadap keputusan berkunjung. 
 
Kata Kunci :  Tourism Opportunity Spectrum, Electronic Word of Mouth, Citra 
Destinasi, Keputusan Berkunjung. 
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ABSTRACT 

This study aims to analyze the effect of tourism opportunity spectrum, electronic 

word of mouth, and destination image on the decision to visit Kampung Naga 

tourism village. The population in this study were visitors in Kampung Naga. The 

sample used was 215 visitors, determined based on a non-probability sampling 

approach. The sampling method uses purposive sampling. The data collection 

method uses survey method, with the research instrument is the questionnaire. 

Data analysis method uses Partial Least Square. This research proves that the 

tourism opportunity spectrum has a positive and significant influence on visiting 

decisions. Electronic word of mouth has no significant effect on visiting decisions. 

Destination image has no significant effect on visiting decisions. 

 

Keywords: Tourism Opportunity Spectrum, Electronic Word of Mouth, 

Destination Image, Visiting Decision. 
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