DAFTAR ISI

LEMBAR PERNYATAAN HASIL KARYA SENDIRI ..o, [
LEMBAR PERSETUJUAN SKRIPSI ... I
LEMBAR TANDA LULUS SIDANG SKRIPSI .......coooeiiiiiiieee e, i
LEMBAR PENGESAHAN PERBAIKAN SKRIPSI .....cccooooiiiiiiiiiiicien iv
ABSTRAK L.ttt bbb nre s %
ABSTRACT e e e e e e Vi
KATA PENGANTAR .ttt e e e snae e nnne e vii
DAFTAR IS .o bbb IX
DAFTAR TABEL ..ot xii
DAFTAR GAMBAR ...ttt rae e nee e Xiil
BAB | PENDAHULUAN ...ttt 1
1.1 Latar Belakang Penelitian.............cccccveviiiiiieiicic e 1
1.2 FOKUS PeNEIITIAN. ..o 7
1.3 TUJUAN PENEIITIAN ... s 7
1.4 Manfaat Penelitian ..........ccovovieiiie e 7
1.5 Manfaat Teoritis atau AKAGEMIS........ccoveririieieie e 7
1.6 Manfaat PrakiiS.........cccooiiiiiiiiiiicieeee s 8
BAB Il TINJAUAN PUSTAKA . ...ttt 9
2.1 Penelitian TerdanUlU...........c.cooiiriiie e 9
2.2 Strategi Komunikasi PEmMAasaran .........c.cccceevvieiieiie i 15
2.2.1  Pengertian Strategi ........cccvveiieeiiiiiie e 15

2.2.2  TIPE-TIPE SIrALEGI...c.eevieiieiieiiiiieeee et 17

2.2.3  Pengertian KOMUNIKAST ........ooviiiiiiiieienie e 18

2.2.4  Proses KOMUNIKASE.......ccouiiiiiiiiiiiesieeie e 19

2.2.5  Komponen KOMUNIKAST .......cccveeiieiiieiie e 21

2.2.6  Pengertian Strategi KOMUNIKASI.........ccooeriiiiiniiiiieienc e 24
2.2.7 Faktor pendukung strategi KOMunikasi ...........ccccevvvvereneneiiennninns 25

2.2.8 Pengertian Komunikasi Pemasaran............ccccoeevirnenieninsnenieseenns 28

iX

http://digilib.mercubuana.ac.id/



2.2.9 Tujuan Komunikasi PEmasaran............ccceeerereninieeiienienenenesennens 29

2.2.10 Model Komunikasi Pemasaran Terintegrasi ...........ccoeveveervereennnnnn 30
2.2.11 Ruang lingkup komunikasi pemasaran ............ccccceevveresveesvereesnenns 31
2.3 Analisis SWOT (Strenght-weakness-opportunity-threat) .............cccceeveenee. 32
2.3.1  DEfiNISE SWOT ...ooiiiiiiiiece et 32
2.3.2  ANALISIS SWOT ..ot 33
2.4 Segmentasi, Positioning, Targeting ........ccccovvevveveenecie e 34
A ST To 1 1= ] ] SRS 34
2.4.2  TAIQELING ..oveieieieiieieie ettt 35
2.4.3  POSITIONING ..o.veiiiiiiiieieiie it 35
2.5 BAUAN PrOMOSI ..o.vviviiiieiieiesiesie sttt ettt 36
2.5.1  Personal SElliNG.......c.cccooieiiiiiiic e 36
2.5.2  1KIan (AAVEITISING) ....ooveveiiiiiiii e 37
2.5.3  DIreCt Marketing.......ccocoveriniiiiieee e 39
2.5.4  Promosi penjualan............cccooveieiiieiieeie e 39
2.5.5 Hubungan Masyarakat (Public Relation) ............c.cccccevevieivevieennenn, 40
2.6 Loyalitas KONSUMEN .....c.oiiiiiiiiiiiiecieeiee e 41
2.6.1 Pengertian Loyalitas KONSUMEN ..........cccoviiiiiniiiiiciec e 41
2.6.2 Jenis-jenis Loyalitas KONSUMEN..........cccccvieiieiiiiiecie e 42
2.6.3 Karakteristik Loyalitas KONSUMEN............cccccveviiieieene e 44
2.6.4 Indikator Loyalitas KONSUMEN........ccoiiiririiinieieeeee e 45
BAB 111l METODELOGI PENELITIAN......cooii e 47
3.1 Paradigma Penelitian ...........ccoviiieiiiciic e 47
3.2 Metode PENEIITIAN ......coviiiicieee e 48
3.3 SUDjEK PENEIITIAN ... 49
3.4 Teknik Pengumpulan Data .........ccooeveiiiiiieiiee e 50
341 Data PIIMEN ...ttt 50
3.4.2  Data SEKUNGET ....c..eeeiiiieieeie e e 51
3.5 Teknik ANAliSIS DAl ........c.cccueiueiieiierieie e 52
3.6 Teknik Pemeriksaan Keabsahan Data ...........ccccccceevveieiiinneene e 53
X

http://digilib.mercubuana.ac.id/



BAB IV HASIL PENELITIAN DAN PEMBAHASAN.......ccccooiiiiieiis 95

4.1 Gambaran Umum Obyek Penelitian..........cccccvviieniiieniinneee e 55
4.1.1 Mall Tamini SQUAIE..........cciveriecieir e 55
4.1.2 Visi dan Misi Mall Tamini Square.........ccccoccevveevieveieese e 57
4.1.3 Logo dan Tagline Perusahaan ............ccccovveeiiinniiie s 57
4.1.4 Struktur Organisasi Mall Tamini SQUAre .........cccooeveierencnenennens 58

4.2 HaSil PeNelitian .........ccooviiiiiieece e 59
4.2.1 ANALISIS SWOT ..ottt 61
4.2.2 Strategi Komunikasi PEMAaSAran...........ccccoervriiienieienenenesesesieeiens 65
4.2.3 Segmentasi, Postioning, Targeting.........ccocovvvvrierieeienenene s 70
4.2.4 BaUraN PrOMOSE .....cveiiiiiiiiiiieiieieie ettt eneas 75
4.2.5 Loyalitas KONSUMEN.........cciviiiiieiie et 82

4.3 PEMDENASAN ....ocvviieieiiiee e 85

BAB V KESIMPULAN DAN SARAN ...ttt 101
5.1 KESIMPUIAN.....coiiiii et re e 101
5.2 SAIAN .t 103

DAFTAR PUSTAKA ettt e e e 105

LAMPIRAN ...ttt e e e s e e e e e nnrae e e e asaeeeeaans 107

Xi

http://digilib.mercubuana.ac.id/





