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THE EFFECT OF CELEBRITY ENDORSEMENT AND BRAND AWARENESS OF 

EMINA COSMETIC PURCHASES IN INSTAGRAM 

 

Isnaeni Dhuha Suryawati 

Isnaenidhuha45@gmail.com 

 

ABSTRACT 

 

This research is aimed at knowing the effect of Celebrity Endorsement and Brand Awareness 

on interest in purchasing Emina Cosmetic on Instagram. The subjects of this study studied 

were 179 respondents. The method used in sampling is Purposive Sampling, in which samples 

are received from women obtained 16-25 years. The Celebrity Endorsement measuring 

device consists of 9 items with a reliability of 0.766, the Brand Awareness measuring device 

consists of 9 items with a reliability of 0.873 and the Purchasing Interest gauge consists of 6 

items with a reliability of 0.532. Data was taken using a Likert scale questionnaire. Data 

analysis uses Multiple Linear Regression Analysis because the variables are more than two 

variables. The results of this study from Celebrity Endorsement and Brand Awareness of 

Purchase Interest have the coefficient R Square = 0.463. The importance of Celebrity 

Support and Brand Awareness each has a 46.3% influence on Purchase Interest. 

 

Keywords: Celebrity Endorsement, Brand Awareness, Buy Interest 
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ABSTRAK 
 

Penelitian ini bertujuan untuk mengatahui Pengaruh Celebrity Endorsement dan Brand 

Awareness Terhadap Minat Pembelian Emina Cosmetic di Instagram. Subjek penelitian ini 

berjumlah 179 responden. Metode yang digunakan dalam pengambilan sampel adalah 

Purposive Sampling, dimana sampel berasal dari wanita berusia 16-25 tahun. Alat ukur 

Celebrity Endorsement terdiri dari 9 item dengan reliabilitas 0,766, alat ukur Brand Awarness 

terdiri dari 9 item dengan reliabilitas 0,873 dan alat ukur Minat Beli terdiri dari 6 item dengan 

reliabilitas 0,532. Data diambil menggunakan kuesioner dengan skala Likert. Analisis data 

menggunakan Analisis Regresi Linier Berganda karena variabel teliti lebih dari dua variabel. 

Hasil penelitian ini antara Celebrity Endorsement dan Brand Awareness terhadap Minat 

Pembelian memiliki koefisien R Square = 0,463. Artinya secara garis besar Celebrity 

Endorsement dan Brand Awareness masing-masing memiliki 46,3% pengaruh terhadap 

Minat Beli. 

 

Kata Kunci: Celebrity Endorsement, Brand Awareness, Minat Beli 
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