DAFTAR ISI

1.1 Latar Belakang Penelitian ..........ccccocevieiiniininncnicnene
1.2 Fokus Penelitian ..........cccoeoeeeiiiiiiiiiienieeieeeeeee e
1.3 Tujuan Penelitian...........ccoceevuienieiiiienieeiieieeeeee e
1.4 Manfaat Penelitian..........cccocoeeviiiiiieniieiienie e
1.4.1 Manfaat Akademis.........c.cccoveeriiiiniiniinnicnieenee
1.4.2 Manfaat Praktis.........coceiiiiiiiiniiiniiiieniceceee

1.4.2 Manfaat SOSI1al .....ueeeeeieeieieeeeeeee e

http://digilib.mercubuana.ac.id/



BAB |1

TINJAUAN PUSTAKA ettt 8
2.1 Penelitian Terdahulu.........cc.coooviiiiiiiiiiiee e 8
2.2 Kajian TEOTILIS ..eecuveeiieriieeiieriie et eeiie ettt ettt et e e steesteeenbeesneeensaens 16
2.2.1 Komunikasi Pemasaran ..........c.ccccceeverieneenienienenienieneeienne 16
2.2.1.1 Tujuan Komunikasi Pemasaran..............c.ccceeevvereveennneen. 19
2.2.1.2 Strategi Komunikasi Pemasaran............ccccoceveeviennnene 20
2.2.2 Pemasaran Jasa .......ccccccveeeeiiiiiieeiiiieee et e e e nenae e 21
2.2.3 Bauran Pemasaran ..........ccccccvveeiriiiiee e 23
2.2.3.1 Produk (Product) ...........ccvevieieiieiieieeeee e, 24
2.2.3.2 Harga (PriCE) c.ccueeueeeieeieieiesieete et 24
2.2.3.3 Tempat Distribusi (Place) ........ccceeevvvievievieeieceeieene, 24
2.2.3.4 Promosi (Promotion) .........cccoeceeveeeieeieniecie e, 24
2.2.4 ReBranding .......ccoeveivieiieeeieeeeeeee e 25
2.2.4.1 Branding .......cccoeeeueeeeeieiieeeeeeeeeee e 25
2.2.4.2 Pengertian Rebranding ...........ccccooeeviveevievieeiiceeieee, 25
2.2.4.3 Tingkatan Rebranding ............ccccooeevivievievieeiiceeieee, 26
2.2.4.4 Faktor-faktor Rebranding...........cccccoovvevieviieiicecieene, 26
2.2.4.5 Dimensi Rebranding..........cccceceeeeeeieierienienieseee e, 27
2.2.4.6 Karakteristik Rebranding ...........ccccoooveviieiiiiiiicie, 28
2.2.4.7 Strategi Rebranding...........cccoevvevieeinienieeeeeee e 29
2.2.5 Teori AIDA....coooiiieiieeeeeee ettt 30
2.2.5.1 AUENTION. ...ttt 30
2252 INEIEST. ..o 31

X

http://digilib.mercubuana.ac.id/



2253 DBSIT e 31

2.2.5.4 ACHON ..ot 31

2.2.6 Brand AWAreness............ccccueeevieuenieieinieieneeieieeeseneeeneeseenen, 32

BAB Il METEDOLOGI PENELITIAN.....c.cooiiieteerteeeeseeeeeee e 37
3.1 Paradigma Penelitian..........cccoeeviieeiiieeiiieeie et 37
3.2 Metode Penelitian..........cocueiiuieiiiiiieniieiieee e 39
3.3 Subyek Penelitian ............coceeveriiniininiiiniiieeiceceeeee e 41
3.4 Teknik Pengumpulan Data ...........cccoooiiiiiiiiiiiiiieeeeee 42
3.4.1 Data Primer.....ccceiiiiiiiiiiieiieeeee et 43
3.4.2 Data SeKunder...........cccoeviiieiiiiiieieeeee e 43

3.5 Teknik Analisis Data........ccooeeieiieniieierieieeeeeeee e 43
3.6 Teknik Pemeriksaan Keabsahan Data ............cccoceiiiiiniiniiiiniecee 45

BAB IV HASIL PENELITIAN DAN PEMBAHASAN. ... 47

4.1 Gambaran Umum Objek Penelitian.................cooooiiiiii 47
4.1.1 Gambaran Umum Perusahaan.......................cc 47
4.1.2 Sejarah Perusahaan..............c.ooooiiiiiiiiiiiiiiiiii 47
4.1.3 Logo Perusahaan................oooiiiiiiiiiiiiiiiii e 49
4.1.4 Visi dan Misi Perusahaan..................ooooi 50
4.1.5 Struktur Organisasi Perusahaan........................c.o 50
4.1.6 Produk La Familia Wellness Cente.............c..ccooeiiiiiiaen. 51

4.2 Hasil Penelitian. ...........oooiiiiiiiiii i, 53

4.2.1 Faktor dan Tujuan Rebranding La Familia Wellness Centre....54

Xi

http://digilib.mercubuana.ac.id/



4.2.2 Strategi Rebranding La Familia Wellness Centre................. 56

4.2.3 Proses Rebranding La Familia Wellness Centre.................. 66
4.2.4 Jumlah Pengunjung La Familia Wellness Centre................. 70
4.3 Pembahasan..........oooiiuiiiii i 72
4.3.1 Tabel Bentuk Strategi Rebranding ................................. 74
BAB V KESIMPULAN DAN SARAN. ... 76
ST KeSIMPUIAN. ... e 76
5.2 SAraN. ..o 77
5.2.1 Saran AKademis. .......c.eiiuiitiiiii i 77
5.2.2 Saran Praktis. ......oouiiiiiii e 78
DAF T AR PUST AK A . e, 79

xii

http://digilib.mercubuana.ac.id/





