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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh Religiositas dan Pengetahuan
Halal terhadap Perilaku Pembelian Makanan Korea yang Dimediasi oleh Sikap
Konsumen terhadap Produk Halal di Indonesia. Populasi yang digunakan dalam
penelitian ini yaitu masyarakat di Indonesia yang telah menerapkan gaya hidup
sebagai generasi muslim yang mengkonsumsi makanan korea dengan jumlah
sampel 165 responden. Metode analisis data dilakukan dengan menggunakan SEM-
PLS. Hasil penelitian menunjukkan bahwa religiositas berpengaruh positif dan
signifikan terhadap perilaku pembelian, pengetahuan halal berpengaruh positif dan
signifikan terhadap perilaku pembelian, sikap konsumen berpengaruh posistif dan
signifikan terhadap perilaku pembelian, religiositas berpengaruh positif dan
signifikan terhadap sikap kosumen, pengetahuan halal berpengaruh positif dan
signifikan terhadap sikap konsumen, sikap konsumen dapat memediasi pengaruh
religiositas terhadap perilaku pembelian, dan sikap konsumen dapat memediasi
pengaruh pengetahuan halal terhadap perilaku pembelian.

Kata Kunci: Religiositas, Pengetahuan Halal, Sikap Konsumen, Perilaku
Pembelian
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ABSTRACT

This study aims to examine the effect of Islamic Religiosity and Halal Knowledge
on Purchase Behavior of Halal Korean Food mediated by Attitude towards Halal
Products in Indonesia. The population used in this study is people in Indonesia who
have implemented the lifestyle of the Muslim generation who consume Korean food
with a sample size of 165 respondents. Data analysis was performed using SEM-
PLS. The results showed that Islamic religiosity had a positive and significant effect
on purchase behavior, halal knowledge had a positive and significant effect on
purchase behavior, consumer attitudes had a positive and significant effect on
purchase behavior, Islamic religiosity had a positive and significant effect on
consumer attitudes, and halal knowledge had a positive and significant effect. on
consumer attitudes, consumer attitudes can mediate the influence of Islamic
religiosity on purchase behavior, and consumer attitudes can mediate the effect of
halal knowledge on purchase behavior.

Keyword: Islamic Religiosity, Halal Knowledge, Attitude, Purchase Behavior
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