
 

xv 
 

DAFTAR TABEL 

Tabel 1.1 Komparasi Facebook dan Instagram  ...........................................  10 

Tabel 2.1 Tabel Penelitian Terdahulu  .........................................................  27 

Tabel 2.2 Tabel Fungsi Komunikasi Massa Alexis S. Tan ..........................  40 

Tabel 2.3 Saluran Komunikasi  ....................................................................  74 

Tabel 3.1 Operasionalisasi Konsep ..............................................................  97 

Tabel 3.2 Skala Likert ..................................................................................  106 

Tabel 3.3 Validitas X1 Facebook .................................................................  112 

Tabel 3.4 Validitas X2 Facebook .................................................................  112 

Tabel 3.5 Validitas X3 Facebook .................................................................  113 

Tabel 3.6 Validitas X4 Facebook .................................................................  113 

Tabel 3.7 Validitas Y Facebook ...................................................................  113 

Tabel 3.8 Validitas X1 Instagram  ...............................................................  114 

Tabel 3.9 Validitas X2 Instagram ................................................................  114 

Tabel 3.10 Validitas X3 Instagram  .............................................................  114 

Tabel 3.11 Validitas X4 Instagram ..............................................................  115 

Tabel 3.12 Validitas Y Instagram  ...............................................................  115 

Tabel 3.13 Reliabilitas X1 Facebook ...........................................................  118 

Tabel 3.14 Reliabilitas X2 Facebook ...........................................................  118 

Tabel 3.15 Reliabilitas X3 Facebook ...........................................................  118 

Tabel 3.16 Reliabilitas X4 Facebook ...........................................................  118 

Tabel 3.17 Reliabilitas Y Facebook .............................................................  118 

Tabel 3.18 Reliabilitas X1 Instagram...........................................................  119 

http://mercubuana.ac.id/



 

xvi 
 

Tabel 3.19 Reliabilitas X2 Instagram...........................................................  119 

Tabel 3.20 Reliabilitas X3 Instagram...........................................................  119 

Tabel 3.21 Reliabilitas X4 Instagram...........................................................  119 

Tabel 3.22 Reliabilitas Y Instagram.............................................................  119 

Tabel 4.1 Jenis Kelamin Followers Media Sosial ACT   .............................  126 

Tabel 4.2 Usia Followers Media Sosial ACT ..............................................  127 

Tabel 4.3 Daya Tarik Rasional 1 (X1_1)  ....................................................  128 

Tabel 4.4 Daya Tarik Rasional 2 (X1_2)  ....................................................  129 

Tabel 4.5 Daya Tarik Emosional 1 (X1_3)  .................................................  129 

Tabel 4.6 Daya Tarik Emosional 2 (X1_4)  .................................................  130 

Tabel 4.7 Daya Tarik Emosional 2 (X1_5)  .................................................  131 

Tabel 4.8 Daya Tarik Moral 1 (X1_6)  ........................................................  131 

Tabel 4.9 Daya Tarik Moral 2 (X1_7)  ........................................................  132 

Tabel 4.10 Penarikan Simpulan (X2_1)  ......................................................  133 

Tabel 4.11 Urutasn Penyampaian Pesan (X2_2) .........................................  134 

Tabel 4.12 One Side Arguments VS Two Side Arguments 1 (X2_3)  ........  135 

Tabel 4.13 One Side Arguments VS Two Side Arguments 2 (X2_4)  ........  135 

Tabel 4.14 Dimensi Kata (X3_1)  ................................................................  136 

Tabel 4.15 Dimensi Warna 1 (X3_2)  ..........................................................  137 

Tabel 4.16 Dimensi Warna 2 (X3_3)  ..........................................................  138 

Tabel 4.17 Dimensi Suara (X3_4)  ..............................................................  139 

Tabel 4.18 Dimensi Kredibilitas Sumber Pesan (X4_1)  .............................  140 

Tabel 4.19 Dimensi Objektivitas Pesan (X4_2)  ..........................................  141 

http://mercubuana.ac.id/



 

xvii 
 

Tabel 4.20 Dimensi Personality (Y_1) ........................................................  143 

Tabel 4.21 Dimensi Credibility 1 (Y_2)  .....................................................  143 

Tabel 4.22 Dimensi Credibility 2 (Y_3)  .....................................................  144 

Tabel 4.23 Dimensi Reliability 1 (Y_4)  ......................................................  145 

Tabel 4.24 Dimensi Reliability 2 (Y_5)  ......................................................  146 

Tabel 4.25 Dimensi Reliability 3 (Y_6)  ......................................................  147 

Tabel 4.26 Dimensi Reliability 4 (Y_7)  ......................................................  148 

Tabel 4.27 Dimensi Trustworthiness (Y_8)  ................................................  149 

Tabel 4.28 Dimensi Responsibility 1 (Y_9)  ...............................................  150 

Tabel 4.29 Dimensi Responsibility 2 (Y_10)  .............................................  151 

Tabel 4.30 Dimensi Value (Y_11)  ..............................................................  152 

Tabel 4.31 Dimensi Logo 1 (Y_12)  ............................................................  153 

Tabel 4.32 Dimensi Logo 2 (Y_13)  ............................................................  154 

Tabel 4.33 Dimensi Slogan (Y_14)  ............................................................  155 

Tabel 4.34 Uji Normalitas Data Facebook ACT  .........................................  156 

Tabel 4.35 Uji Normalitas Data Instagram ACT  ........................................  156 

Tabel 4.36 Korelasi Facebook ACT ............................................................  157 

Tabel 4.37 Korelasi Instagram ACT  ...........................................................  158 

Tabel 4.38 Model Summary Facebook ACT  ..............................................  159 

Tabel 4.39 Model Summary Instagram ACT  ..............................................  160 

Tabel 4.40 Uji Regresi Linear Sederhana Facebook ACT  ..........................  160 

Tabel 4.41 Uji Regresi Linear Sederhana Instagram ACT  .........................  162 

Tabel 4.42 Uji t Facebook ACT  ..................................................................  163 

http://mercubuana.ac.id/



 

xviii 
 

Tabel 4.43 Uji t Instagram ACT  .................................................................  164 

Tabel 4.44 Uji Hipotesis Facebook ACT  ....................................................  165 

Tabel 4.45 Uji Hipotesis Instagram ACT  ...................................................  166 

 

 

 

Tabel 4.4 Profile of Instagram Users ...........................................................  169 

Tabel 4.5 Desain Hasil Penelitian Media Sosial ACT  ................................  180 

 

 

http://mercubuana.ac.id/




