DAFTAR GAMBAR

Gambar 2. 1. Hubungan communication mix dan marketing miX..........cccccvevne.. 29
Gambar 2. 2 Nilai Kesadaran MereK...........ccoovreieineneneeneee e 61
Gambar 2. 3Model KONSEPLUE .........cccoeviriiiieeieeeeeee e 68
Gambar 4. 1 SUSUNAN OrganiSaSl .......cceeeereerieriersieesteseesseesieseessessseseesseeseessessees 97
Gambar 4. 2 Uji NOIM@lITas. ......ccoureererieeiesieesie e 109
Gambar 4. 3 Uji HeteroskedastiSItas........ccueveereiieeieeieeeeseesee e seeees e 111
Gambar 4. 4 Hasil Penelitian IMC terhadap Brand Knowledge...........c.ccccuee..... 139
Gambar 4. 5 Hasil Penelitian IMC terhadap Brand Awareness...........cccccveeenien. 140
Gambar 4. 6 Hasil Penelitian IMC terhadap Brand Image..........cccoccevvevveeenens 141
Xi

http://digilib.mercubuana.ac.id/





