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ABSTRAK

Penelitian ini membahas adanya isu SARA dan politik identitas pada media
sosial menjelang pilkada di Indonesia, peneliti ingin mengetahui bagaimana isu
SARA dan politik identitas beredar pada grup Whatsapp sehingga merubah sikap
entitas yang diakibatkan pesan pada media sosial menjadi konflik nyata.

Teori yang digunakan adalah komunikasi kelompok dan elaboration
likelihood model (ELM), dengan strategi netnografi untuk melihat bagaimana
peredaran pesan terjadi di jejaring media sosial grup Whatsapp UKM, Forum
Pengusaha Muslim dan Indonesia Raya mulai dari mem-posting pesan hingga dapat
merubah sikap entitas menjelang pilkada 2020 di Indonesia

Paradigma penelitian ini menggunakan konstruktivisme, dengan
pendekatan kualitatif dan strategi netnografi. Teknik pengumpulan data
menggunakaan data primer dan sekunder. Data primer didapatkan dengan
wawancara mendalam terhadap mnarasumber. Data sekunder didapatkan dari
literatur buku, jurnal dan hasil pengamatan berupa screen capture Whatsapp.

Hasil penelitian menunjukan dalam grup chatting Whatsapp yang diikuti
oleh peneliti menjadi bagian dari entitas terdapat pesan isu SARA yang diproduksi,
disebar dalam grup Whatsapp, isu SARA dan politik identitas berdampak konflik
antar anggota grup, seperti keluar dari anggota grup (left grup). Perubahan sikap
nyata terjadi akibat pesan diproduksi, disebar dalam grup Whatsapp seperti adanya
ujaran kebencian, kalimat provokatif, ajakan mobilisasi massa, berawal dari pesan
SARA pada grup Whatsapp menjadi perubahan sikap berdampak nyata pada
masyarakat luas menjelang pilkada di Indonesia.

Kata kunci — Isu SARA, Whatsapp, Pilkada.
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ABSTRACT

The research discusses the issue of SARA and identity politics on social
media ahead of the local elections in Indonesia. Researchers want to know how the
issue of SARA and identity politics is circulating in the Whatsapp group so that it
changes the attitude of the entity caused by messages on social media to become
real conflicts.

The theory used is group communication and the elaboration likelihood
model (ELM), with a netnographic strategy to see how messages circulate on the
social media networks of the Whatsapp UKM group, Muslim Entrepreneurs Forum
and Indonesia Raya, starting from posting messages to changing the attitude of the
entity ahead of the elections. 2020 in Indonesia

This research paradigm uses constructivism, with a_qualitative approach
and a netnographic strategy. Data collection techniques use primary and
secondary data. Primary data obtained by in-depth interviews with informants.
Secondary data is obtained from literature books, journals and observations in the
form of Whatsapp screen capture.

The results showed that in the Whatsapp chat group that was followed by
the researcher as part of the entity, there were messages about SARA issues that
were produced, spread in Whatsapp groups, issues of SARA and identity politics
had an impact on conflicts between group members, such as leaving group
members (left group). Real change in attitude occurs as a result of messages
produced, spread in Whatsapp groups such as hate speech, provocative sentences,
calls for mass mobilization, starting from SARA's message on the Whatsapp group
to a change in attitude that has a real impact on the wider community ahead of the
regional elections in Indonesia.

Keywords - SARA, Whatsapp, Pilkada issues.
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