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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, persepsi
harga dan word of mouth terhadap kepercayaan konsumen SunnyGold serta
dampaknya pada minat beli ulang produk SunnyGold. Penelitian ini menggunakan
desain kausalitas dengan pendekatan kuantitatif. Sampel dalam penelitian ini
adalah customer produk SunnyGold yang berada di Jakarta Selatan sebanyak 170
customer. Teknik analisa data yang digunakan untuk penelitian ini adalah
Structural Equation Model dengan bantuan program Amos. Hasil analisis data
menunjukkan bahwa kualitas produk, harga dan word of mouth secara parsial
berpengaruh signifikan terhadap kepercayaan customer, kemudian variabel
kualitas produk, harga dan word of mouth serta kepercayaan customer secara
parsial juga berpengaruh signifikan terhadap minat pembelian ulang roduk
SunnyGold.

Kata Kunci: Kualitas Produk, Harga, Word of Mouth, Kepercayaan, Minat
Pembelian Ulang

ABSTRACT

This study aims to analyze the effect of product quality, price perception and word
of mouth towards consumer trust and its impact on the repurchase intention of
SunnyGold products. This study uses a causality design with a quantitative
approach. The samples in this study were 170 customers of the SunnyGold
products in South Jakarta. The data analysis technique used for this research is the
Structural Equation Model with using the Amos program. The results of data
analysis show that product quality, price and word of mouth partially have a
significant effect on customer trust, then the variable product quality, price, word
of mouth and customer trust partially also have a significant effect on the
repurchase Intention of the SunnyGold products.

Keywords: Product Quality, Price, Word of Mouth, Trust, Repurchase
Intention
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