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ABSTRACT

This research aims to find out those influence from Product Quality, and Brand
Image towards Buying Decisions and its Implications to Customer Satisfaction at
Fuji Yusoki Kogyo. This type of research was catagorized as descriptive analytics
research. While population was customers from Fuji Yusoki Kogyo totalling of 56
customers according to December 2020 company's internal data. The analysis
technique used path analysis through SmartPLS version 3.3. The results from this
research was indicate that (1) Product Quality has huge impact to Buying
Decision (2) Brand Image has significant influence over Buying Decision (3)
Buying Decision has undefinable effect to Customer Satisfaction (4) Product
Quality has marked affects towards Customer Satisfaction, and (5) Brand Image

has huge impact on Customer Satisfaction.

Keywords: Product Quality, Brand Image, Buying Decisions, Customer

Satisfaction.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, dan Citra
Merek terhadap Keputusan Pembelian dan Implikasinya terhadap Kepuasan
Pelanggan di Fuji Yusoki Kogyo. Jenis penelitian ini termasuk penelitian
deskriptif analitik. Sedangkan populasinya adalah pelanggan Fuji Yusoki Kogyo
yang berjumlah 56 pelanggan menurut data internal perusahaan bulan Desember
2020. Teknik analisis menggunakan analisis jalur melalui SmartPLS versi 3.3.
Hasil dari penelitian ini menunjukkan bahwa (1) Kualitas Produk berpengaruh
besar terhadap Keputusan Pembelian (2) Citra Merek berpengaruh signifikan
terhadap Keputusan Pembelian (3) Keputusan Pembelian memiliki pengaruh yang
tidak dapat ditentukan terhadap Kepuasan Pelanggan (4) Kualitas Produk
berpengaruh signifikan terhadap Kepuasan Pelanggan, dan (5) Citra Merek
berpengaruh besar terhadap Kepuasan Pelanggan.

Kata Kunci: Kualitas Produk, Citra Merek, Keputusan Pembelian, Kepuasan

Pelanggan.
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