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ABSTRAK 

 Penelitian ini bertujuan untuk mengetahui pengaruh persepsi harga, 
kualitas produk, kualitas pelayanan terhadap kepuasan konsumen pada perusahaan 
Kansai Furniture. Responden pada penelitian ini adalah konsumen yang sudah 
pernah membeli produk Kansai Furniture. Penelitian ini dilakukan terhadap 205 
responden, dihitung berdasarkan rumus Hair et al. dengan menggunakan 
pendekatan kuantitatif. Analisis data yang digunakan adalah tehnik PLS (Partial 
Least Square) melalui software statistik SmartPLS 3. Hasil penelitian ini 
menunjukkan bahwa persepsi harga berpengaruh positif terhadap kepuasan 
konsumen, kualitas produk berpengaruh positif terhadap kepuasan konsumen, 
kualitas pelayanan terhadap kepuasan konsumen kansai furniture. 

 

Kata Kunci : Persepsi Harga, Kualitas Produk, Kualitas Pelayanan, Kansai 
Furniture.  
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ABSTRACT 

 This study aims to determine the effect of price perception, product 
quality, service quality on customer satisfaction in the Kansai Furniture company. 
Respondents in this study are consumers who have already purchased Kansai 
Furniture products. This research was conducted on 205 respondents, calculated 
based on the formula Hair et al. Using a quantitative approach. Analysis of the 
data used is the PLS (Partial Least Square) technique through SmartPLS 3. The 
results of this study indicate that the attraction test Price Perception, Product 
Quality, Service Quality to Kansai Furniture Consumer Satisfaction. 
 
Keywords: Price Perception, Product Quality, Service Quality, Kansai Furniture. 
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