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ABSTRACT 

 

 

 
 This study aims to examine and analyze the decision to choose a higher 
education institution through the effect of price, price perception and promotion 
(a survey of the Management Study Program S1 Regular 1 Meruya Mercu Buana 
University). The study population was regular students 1. The total sample was 
393 students as respondents. The sampling method used was purposive sampling. 
The analysis method used is structural equation modeling with Smart PLS 
software. The results showed that price and product had a significant effect on the 
decision to choose a university, perceived price had a significant effect on the 
decision to choose a university, brand image had a significant effect on the 
decision to choose a university at Mercu Buana University. The strongest 
influence is shown by the promotion variable, the strongest dimensional influence 
is shown by the technology (facilities) of education on the variable of college 
selection decisions. 

 

Key words : the effect of price, product perception, promotion, purchasing 
decisions, college selection decisions 
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ABSTRAK 

 
Penelitian ini bertujuan untuk menguji dan menganalisis Keputusan 

Memilih Perguruan Tinggi Melalui  Pengaruh harga, Persepsi Harga dan Promosi 
(Survei terhadap Program Studi Manajemen S1 Reguler 1 Meruya Universitas 
Mercu Buana). Populasi penelitian adalah mahasiswa reguler 1. Jumlah sampel 
sebanyak 393 omahasiswa sebagai responden. Metode sampling yang digunakan 
adalah purposive sampling. Metode analisis yang digunakan adalah structural 
equation modeling dengan software Smart PLS. Hasil penelitian menunjukkan 
Harga dan Produk berpengaruh signifikan terhadap keputusan  memilih perguruan 
tinggi, persepsi harga berpengaruh signifikan terhadap keputusan memilih 
perguruan tinggi, berpengaruh signifikan terhadap keputusan  memilih perguruan 
tinggi Universitas Mercu Buana. Pengaruh yang terkuat ditunjukkan oleh variabel 
pomosi, pengaruh dimensi terkuat ditunjukkan oleh teknologi (fasilitas) 
pendidikan terhadap variabel keputusan pemilihan perguruan tinggi 

 
Kata kuncinya: pengaruh harga, persepsi produk, promosi, keputusan pembelian, 

keputusan pemilihan perguruan tinggi 
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