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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh variabel variety
seeking, harga dan promosi terhadap brand switching behaviour Pembelian Tiket
Kereta Api Online. Data yang digunakan dalam penelitian ini adalah data primer
dan data sekunder. Penelitian ini menggunakan pendekatan kuantitatif dengan
riset kausal. Data yang digunakan adalah data primer menggunakan kuesioner
yang disebar kepada 100 responden. Data dianalisis dengan meggunakan aplikasi
Sructural Positive and Equation Model (SEM) Partial Least Square (smartPLS
3.0) untuk menguji semua hubungan antara variabel variety seeking, harga dan
promosi terhadap variabel brand switching behaviour dalam model. Hasil dari
penelitian ini menunjukkan bahwa variety seeking, harga dan promosi memiliki
hubungan yang positif dan signifikan terhadap brand switching behaviour.

Kata Kunci: variety seeking, harga, promosi, brand switching behaviour.
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ABSTRACT

This study aims to analyze the influence of variety seeking, price and
promotion on brand switching behaviour in purchase train ticket online. The data
used in this study are primary data and secondary data. This research uses a
quantitative approach with causal research. The primary data used in this
research are the questionnaires distributed to 100 respondents. Data were
analyzed by using the application of Structural Positive and Equation Model
(SEM) Partial Least Square (smartPLS 3.0) to analyze all correlations between
variables of variety seeking, price and promotion on brand switching behaviour
upon the model. The result of this study indicated that variety seeking, price and
promotion have a positive and significant correlation with variables of brand
switching behaviour.

Keywords: Variety Seeking, Price, Promotion, Brand Switching Behaviour.
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