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PERANCANGAN REBRANDING
LOGO CLOTHING, INNERLIGHT
Mar’ie Muhammad
42314010042

ABSTRAK

Clothing adalah produksi pakaian yang memproduksi sendiri semua produk
mereka dengan label sendiri pula. Namun seperti yang kita ketahui bahwa
membidik konsumen perlu menonjolkan identitas diri, dalam hal ini adalah
identitas atau citra merek dari perusahaan clothing Innerlight. Salah satu faktor
yang mempengaruhi masyarakat adalah Logo. Dalam penulisan ini penulis ingin
merancang ulang branding logo clothing Innerlight karena logo yang terdapat
pada perusahaan clothing ini di nilai kurang atau belum bisa menggambarkan
visi dan misi dari perusahaan, sehingga kurang di mengerti oleh konsumen
terlebih para remaja. Dengan merancang ulang branding logo dari perusahaan
clothing Innerlight di harapkan mampu menuangkan nilai visi dan misi
perusahaan ke dalam bentuk ldentitas Visual Logo. Penulis berharap masyarakat
dapat memahami nilai dari perusahaan clothing innerlight dengan hanya melihat
Logo nya. Dengan hal ini diharapkan mampu menarik masyarakat untuk membeli

atau memilih produk dari perusahaan clothing Innerlight.

Kata Kunci : Branding, Logo, Clothing
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REBRANDING DESIGN
CLOTHING LOGO, INNERLIGHT
Mar'ie Muhammad
42314010042

ABSTRACT

Clothing is a garment production that produces all their own products with their
own label as well. However, as we know, targeting consumers needs to highlight
one's own identity, in this case the identity or brand image of the Innerlight
clothing company. One of the factors that influence society is Logo. In this paper,
the writer wants to redesign the Innerlight clothing logo branding because the
logo contained in this clothing company is of insufficient value or cannot describe
the vision and mission of the company, so that it is less understood by
consumers, especially teenagers. By redesigning the logo branding of the
clothing company Innerlight, it is hoped that it will be able to convey the values of
the company's vision and mission into the form of a Logo Visual Identity. The
author hopes that the public can understand the value of the Innerlight clothing
company by just looking at its Logo. With this, it is hoped that it will be able to

attract people to buy or choose products from the Innerlight clothing company

Keywords: Branding, Logo, Clothing
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