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ABSTRAK 

 

  Penelitian ini bertujuan untuk menganalisa pengaruh Electronic Word 

of Mouth (EWOM), Destination Image dan Brand Image terhadap Visit 

Intention ke GoFood Festival GBK (Gelora Bung Karno). Sampel ditentukan 
menggunakan rumus Hair yaitu 20 x 7 yang didapat dari 5-10 dikali jumlah 
indikator sehingga didapat sampel sebanyak 140 responden. Data yang 
digunakan dalam penelitian ini adalah data primer. Metode pengumpulan data 
menggunakan metode survey, dengan instrumen penelitian adalah kuesioner. 
Metode analisis dan pengolahan datanya menggunakan Partial Least Square 

versi 3.3.2. Hasil penelitian ini membuktikan bahwa : (1) Electronic Word of 

Mouth (EWOM) berpengaruh signifikan positif terhadap Visit Intention, (2) 
Destination Image berpengaruh signifikan positif terhadap Visit Intention, (3) 
Brand Image berpengaruh signifikan positif terhadap Visit Intention.  

 

Kata Kunci : Electronic Word of Mouth (EWOM), Destination Image, 

Brand Image, Visit Intention.  
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ABSTRACT 

 

  The objective of this research to analyze the impact of Electronic 

Word of Mouth (EWOM), Destination Image and Brand Image on Visit 

Intention to GoFood Festival GBK (Gelora Bung Karno). The sample is 

determined using the Hair formula which is 20 x 7 obtained from 5-10 times 

the number of indicators, so that a sample of 140 respondents is obtained. The 

data used in this study are primary data. Data collection methods used is 

survey methods, the research instrument is a questionnaire. The method of 

analyzing and processing data uses Partial Least Square version 3.3.2. The 

results of this study prove that: (1) Electronic Word of Mouth (EWOM) has a 

significant positive effect on Visit Intention, (2) Destination Image has a 

significant positive effect on Visit Intention, (3) Brand Image has a significant 

positive effect on Visit Intention. 

 

Keywords : Electronic Word of Mouth (EWOM), Destination Image), 
Brand Image, Visit Intention.  
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