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ABSTRACT 

Apart from the high number of reports about the low number of museum visitors 
in Indonesia and the negative image of the museum, there are still parties who set 
up new museums with different concepts. The study aims to examine the 
influence of Tourist Attractions and Promotion on Visit decision in the MACAN 
Museum Jakarta. The data was obtained by using a questionnaire distributed to 
180 tourists with the purposive sampling method. 
The data was investigated with Partial Least Square (PLS), by testing the outer 
model and inner model with a significance level of 0.05 (5%=1.96). The results 
indicated that Tourist Attractions (t-stats=2,422) and Promotion (t-stats=3,026) 
are positive and had a significant influence on the Visit Decision. The highest 
impact is from Promotion (t-stats=3.026). It shows that the effectiveness of the 
Promotion of MACAN Museum is a crucial consideration for tourists in making 
decisions to visit the MACAN museum. 
Keywords: Tourist Attractions, Promotion, Visit Decision, Museum 

MACAN, Museum, Tourist 
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