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ABSTRAK  

     Penelitian ini bertujuan untuk mengetahui pengaruh service convenience 

terhadap kepuasan pelanggan, repurchase intention dan word of mouth di Esthetic 

Rosereve Jakarta. Penelitian ini dilakukan pada 85 responden member dari Esthetic 

Rosereve Jakarta dengan menggunakan pendekatan kualitatif. Metode 

pengumpulan data menggunakan metode survey, dengan instrumen penelitian 

adalah kuesioner. Metode analisis data menggunakan Partial Least Square. 

Penelitian ini membuktikan bahwa service convenience berpengaruh positif dan 

signifikan terhadap kepuasan pelanggan. Service convenience berpengaruh positif 

dan signifikan terhadap repurchase intention dan service convenience berpengaruh 

positif dan signifikan terhadap word of mouth di Esthetic Rosereve Jakarta. 

 

Kata Kunci : Service Convenience, Kepuasan Pelanggan, Repurchase Intention, 

Word of Mouth, Esthetic Rosereve Jakarta 
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ABSTRACT 

 The study aims to identity the service convenience interest to customer 

satisfaction, repurchase intention and word of mouth at Esthetic Rosereve Jakarta. 

The research was conducted on 85 respondents using quantitative approach. The 

Methods of data collection using survey method, with the research instrument is a 

questionnaire. The data analysis method using Partial Least Square. This study 

proves that service convenience variables positif and significantly customer 

satisfaction. Service convenience variables positif and significantly repurchase 

intention, and  service convenience variables positif and significantly word of 

mouth at Esthetic Rosereve Jakarta. 

 

Keywords : service convenience, customer satisfaction, repurchase intention, word 

of mouth, Esthetic Rosereve Jakarta 
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