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ABSTRACT

This study aims to determine the effect of service quality, tariff, facility,
promotion, and behavior toward civil intention in choosing Transjakarta as daily
transportation. This research uses quantitative methods, and a sample of 161
respondents who are usual passenger of Transjakarta thirteenth route Ciledug —
Blok M. By using convenience method and The data obtained were analyzed by
SEM LISREL 9.2. The results of this study show there is effect between service
quality towards behavior, tariff towards behavior, facility towards behavior,
promotion towards behavior, behavior towards intention, service quality towards
intention, tariff towards intention, facility towards intention, dan promotion
towards intention.

Keywords: Service Quality, Tariff, Facility, Promotion, Behavior, Intention.
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas pelayanan, tarif,
fasilitas, promosi dan sikap terhadap minat masyarakat menggunakan
Transjakarta. Penelitian ini menggunakan metode kuantitatif dan samplenya
berjumlah 161 penumpang rutin Transjakarta koridor 13 rute Ciledug — Blok M.
dengan menggunakan metode convenience sampling dan data yang diperoleh
dianalisis dengan menggunakan aplikasi SEM LISREL 9.2.Hasil penelitian ini
menunjukkan bahwa secara uji t terdapat pengaruh yang signifikan antara kualitas
pelayanan terhadap sikap, tarif terhadap sikap, promosi terhadap sikap, sikap
terhadap minat, kualitas pelayanan terhadap minat, tarif terhadap minat, fasilitas
terhadap minat, dan promosi terhadap minat.

Kata Kunci: Kualitas Pelayanan, Tarif, Fasilitas, Promosi, Sikap, Minat.
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