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ABSTRAK 

Tujuan penelitian ini adalah untuk menguji apakah customer experience, 
service quality dan promosi berpengaruh terhadap revisit intention pada Museum 
Bahari Jakarta. Objek penelitian ini adalah pengunjung Museum Bahari Jakarta. 
Penelitian ini di lakukan terhadap 180 responden dengan teknik survai dengan 
menggunakan alat penyebaran kuisioner. Jenis penelitian ini adalah kuantitatif kausal. 
Instrumen data menggunakan metode SEM sofware SmartPLS versi 3.0. Hasil 
penelitian ini menunjukan bahwa variable customer experience berpengaruh positif 
dan signifikan terhadap revisit intention, variable servise quality  berpengaruh positif 
dan signifikan terhadap revisit intention, variable promosi berpengaruh positif dan 
signifikan terhadap revisit intention.  

 
Kata Kunci : Customer Experience, Service Quality, Promosi, Revisit Intention. 
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ABSTRACT 

The purpose of this study was examine whether customer experience, servise 
quality and promotion affect reviste intention at the Jakarta Maritime Museum. The 
object of this study was a visitor to the Jakarta Maritime Museum. This research was 
conducted on 180 respondents with survey techniques using quisionnaire distribution 
tools. This tyepe of research is casual quantitative. The data instrument uses the SEM 
method of SmartPLS sofware version 3.0. The results of this study indicate that the 
customer experience variabel has a positive and significant effect on revisit intention, 
servise quality variabel has a positive and significant effect on revisit intention, the 
promotion variabel has a positive and significant effect on revisit intention. 

 
Keywords: Customer Experience, Service Quality, promotion, Revisit Intention. 
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