DAFTAR ISI

(0701 SRR RTUPPURRTRTIR
Lembar PEINYALAAN..........c.coiviieeie ettt re et e nreas i
Lembar Persetujuan SKIPSH .......c.oiveiiiieiieie e ii
Lembar Tanda Lulus Sidang SKIPSH........cceoeiiriiiiiiiinieeeeee e iii
Lembar Pengesahan Perbaikan SKIipSi .........cccoviiiiiiiiiiiiiic e 1\
ADSTIAK ... bbb %
Kata PENQANTAT .......ccueiiiieicceecie ettt st e e esreene s vii
D 1 =T L SRS IX
Daftar TADEI .......ooeeceeeee et Xii
Daftar GAMDAT ..o xii
Daftar LAmMPITAN ......c.ccoiiiiiecie ettt sre et nne s Xiii
BAB 1 PeNdanUIUAN .......coeeiieiee e 1
1.1 Latar Belakang Penelitian ...........coooviiiiiiiiiiieeeee s 1
1.2 FOKUS PENEIITIAN .....eevieirce e 8
1.3 Tujuan Penelitian .......cocoviiiieiic et 8
1.4 Manfaat Penelitian ........ccccoiiiiiiieiieiiee e e 8

141  Manfaat AKAGEMIS ......ccveriieieiieie e 8

1.4.2  Manfaat PrakiiS.........ccooiveieiieiieci e 8
BAB [l Tinjauan PUSTAKA ..........c.coiieiieiiic et 9

http://mercubuana.ac.id/



2.1 Penelitian TerdanUIU ..........eeeeeeee e eeeeeeeeeenenee 9

2.2 KJIAN TOMEIS . .cueeueiietiiec ettt 14
2.2.1  KomuniKasi PEMASAIaN.........ccccuuiiieieieiiesie s e 14
2.2.2 Integrated Marketing Communication ...........c.cccoevevveeviveiesieseeie s 18
2.2.3  Strategi Branding .......cccoceoeriiiiiniieese s 19
2.2.4 Brand COMMUNITY......ccouviieriiie et 26

2.2.4.1 Komponen Brand COMMUNILY ......cccooererinieniniinieiene e 30
2.2.4.2 Model Brand COMMUNILY........cccecvieiieiiiieieee e 31
2.2.5 Empowerement COMMUNITY.........ccoiviieieiiienie s 32
2.2.5.1 Pengertian Empowerement COMMUNILY .........ccoovvveveiienencnenennenn 32
2.2.5.2 Pendekatan KOMUNITAS..........ovierierierienie e 34
2.2.5.3 Prinsip dan Keterlibatan Stakeholders ............cccccovveviiveincieinenn. 34
2.2.5.4 Keterlibatan Komunitas dengan Publik ...........ccccooiiininiiinnnnn. 38
2.2.5.5 Kerjasama Komunitas Regional............cccccoovririiiiiiiicnencncsen 39

BAB 111 Metodologi Penelitian.............ccooveiieiiiiie i 41

3.1 Paradigma Penelitian............ccooiiiiiiiicicce e 41

3.2 Metode PeNelitian..........cccoiieieiieiie e 42

3.3 Subjek Penelitian.........cccociiiiiiiiiiicee s 43

3.4 Teknik Pengumpulan Data...........ccccocvevieiieiieciece e 45
341 Data PriMET.....oiiiiiiiecieieie ettt 46
K B T - WS =) (1[0 T TS 48

3.5 Teknik ANalisiS Data..........cccciviierieiieiesieseee et 48

BAB IV Hasil Penelitian dan Pembahasan ..............ccocviiiniiiniciees 50

4.1 Gambaran Umum Objek Penelitian ............cccevviiiiiiie e 50
4.1.1 Profil PErusanaan............cccevveieiieii e 50
4.1.2 Kegiatan PT. YOT Inspirasi NUSANTara..........ccocoeererereeienrenenenieseeneenns 50

X

http://mercubuana.ac.id/



4.1.3 Struktur Organisasi Perusahaan............ccooeveveiinininiesieeeee e 57

4.1.4 1.0gO0 PEIUSANAAN .....c.eiuieiieieieierie e 58
4.1.5 Tugas dan Tanggung Jawab DiViSi.........cccccveveiieeiiveiesiieseece e 58
4.1.6 Divisi Komunitas YOT Daerah.........cccoceovrineriiineneise e 59
4.2 HaSIl PENEIITIAN ..o s 62
4.2.1 Analisis SWOT YOUNG ON TOP ..coveiiiiiiieieieniesie s 63
4.2.2 Strategi Branding .........ccccoveviiieiieie e 67

4.2.3 Membangun Pemberdayaan Komunitas Sosial Media Young On Top.... 72

4.2.4 Membangun Pemberdayaan Komunitas Young On Top Daerah Melalui

EVENT ... 73
4.3 PEMDENASAN ...ttt 81
BAB V Kesimpulan dan Saran ............ccceooeiieiiiiie i 91
5.1 KESIMPUIAN ...t 91
5.2 SAIAN....ctietiee et 93

5.2.1 Saran AKAGEMIS ..o 93

5.2.2 SAraN PraKliS . .....cciiiieiiiiieieieit s 93
DAftar PUSTAKA .........coveiiiiiieiieiceiee e 94
LIMPITAN ©.oe bbbttt sttt 97

Xi

http://mercubuana.ac.id/





